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PREFACE 
Expor t s between I n d i a and the Middle E a s t which 
developed i n the s i x t i e s i n c r e a s e d app rec i ab ly i n the 
s e v e n t i e s . However, i t was only a f t e r the e x p l o r a t i o n 
of o i l i n the Arab world which l e d to the accumulat ion 
of fo re ign exchange t h a t I n d i a had a p o t e n t i a l l y l a r g e 
market to t a p . 
Spo r t s goods expor t from I n d i a to the Arab 
c o u n t r i e s , s t a r t e d i n the beginning of s e v e n t i e s . At 
the beg inn ing , the number of i t e m s exported were few. 
The Ind ian manufac turers were, however, o u t c l a s s e d by the 
o the r expor t ing l i k e P a k i s t a n , Taiwan, USA, S ingapore , 
U.K., Germany. Low Qua l i ty of goods and h igh cash per 
u n i t of i t ems was a major drawback t h a t the Ind ian 
goods su f fe red from, 
I n f a c t i t was only i n the beginning of e i g h t i e s 
t h a t some p r i v a t e manufac turers and p u b l i c agenc ies 
l i k e TDA and STC thought of tapping the v a s t Arab 
Market . De lega t ions from these and o t h e r o r g a n i s a t i o n s 
s t a r t e d v i s i t i n g the middle E a s t c o u n t r i e s , and o b t a i n e d 
informaiiion as to the r i g h t s p e c i f i c a t i o n s of s p o r t s 
goods which would be a c c e p t a b l e t h e r e . 
( i i ) 
At^^resent, the volume of export i s woefully 
low. p/and to give i t a boost are on the anul , 
[e present study or survey i s in tha t d i r ec t ion . 
I t i s intended to focus the a t t en t ion of Indian exports 
goods manufacturers to the a t t r a c t i v e Arabian market tha t 
e x i s t s i f they are wi l l ing to provide good qual i ty goods a t 
competitive r a t e s . Only then oome/ tMey hope to displace 
the other countr ies which have^-^tolen a march over u s . 
In the survey only three countr ies Saudi Arabia, 
Kuwait and UAE have been s tudied . Problems of the Indian 
manufacturers and importers are highl ighted; recommenda-
t ions and suggestions are incorporated to f a c i l i t a t e 
smooth t r ansac t ion . 
filP^ <^^tA^ 
( BAYAR M, KHAN ) 
CHAPTER - I 
INTRODUCTION 
Developing c o u n t r i e s l i k e I n d i a have long r e a l i s e d 
the impor tance of a "Market Survey" a s an i n t e g r a l and 
very impor t an t p a r t of market r e s e a r c h , A Market Survey 
a c t s a s the b a s i s of fo rmula t ing and implementing an e f f e c -
t i v e market ing s t r a t e g y and i s g e n e r a l l y r ecogn i sed as the 
s t epp ing s tone for the succes s fu l l aunching of any produc t 
i n any marke t . I n t e r n a t i o n a l market ing i s a much more 
complex s u b j e c t a s compared to l o c a l market ing as each 
country or a r e a has i ; ts own p e c u l i a r i t i e s , t a s t e s , f a sh ions 
t a r i f f and non»-tariff b a r i e r s , e t c . 
The survey for s p o r t s goods i n the t h r e e Middle Eas t 
Count r i es )Saudi Arab ia , U.A.E. and Kuwait i s a p r o j e c t 
r e c e i v i n g g r e a t a t t e n t i o n i n I n d i a and i n o t h e r c o u n t r i e s . 
The t o t a l survey can be devided i n t o t h r e e p a r t s -
P a r t - I P r o f i l e of Middle Eas t C o u n t r i e s , 
P a r t - I I In country survey i n I n d i a , 
P a r t - I I I Market survey i n S .A. , UAE and Kuwait. 
This r e p o r t d e a l s with a l l the t h r e e p a r t s of the 
survey . The f i r s t p a r t i s concerned with the geographic 
demographic, climatic conditions as well as the mso'ket 
environment prevailing in these three countries. The 
second part deals with the survey of sports organisa-
tions in India and gives the status of the sports 
goods industry in India. An analysis of India ' s 
exports goods to the Middle East countries i s also pre-
sented in this section. The third part deals with the 
surveys conducted in the three Middle East countries. 
Enquiries generated are given in detai l in thi^sr^g^ction 
and a comprehensive marketing strategy i s s^pett/5ut 
for increasing our exports of sports goods to the 
Middle East countries. 
The main objectives of the f i r s t two parts of 
the survey are as follows: 
1- Collection of basic marketing data with special 
reference to total sporting goods imports into 
Middle East countries and India 's share in 
this trade, 
2- Basic geographical and Market characterstics 
of the three Middle East countries. 
3 - Production of sport ing goods and quan t i t i e s 
exported, 
Zf- Items spec i f i ca l ly exported to the Middle 
East coun t r i e s , 
5- Company p r o f i l e s , 
6- Collect ion of samples, catalogues and pr ic ing 
d e t a i l s from the spor ts goods manufacturers, 
exporters for the market study i n Middle Eas t , 
The Main objec t ives for the actual Market Survey 
in the three Middle East countr ies are as follows: 
a) Es tab l i sh contact with manufacturers/importers 
of sport ing goods in the Middle East countr ies 
and ge t the i r reac t ion to Indian qual i ty and 
p r i c e s , 
b) Study the des t r ibu t ion channels, p r i ce marks-
up and packaging requirements, 
c) Inves t iga te the p o s s i b i l i t y of qua l i ty up 
grading and product adapta t ion . 
d) Study the p o s s i b i l i t y of introducing new 
items of manufacture(for Indian Enterpreneurs) 
which could find a ready market i n Middle Eas t . 
e) Evolve an effect ive marketing s t ra tegy for 
the export of Indian spor t s goods. 
- : k : -
Methodology e22lo2£^_^2S-^i-Si2_*^E®®-.E§£^§-2£_ii}S 
Survey 
An extensive research was car r ied out and 
various journals consulted for ascer ta in ing the basic 
geographic and market fea tures of the three Middle East 
coun t r i e s . Also the l a t e s t s t a t i s t i c s regarding I n d i a ' s 
exports of spor t s goods to the Middle East countr ies 
were tabulated and compared to the t o t a l imports of 
sport ing goods i n the Middle East coun t r i e s . 
In the second stage an extensive in-country sur-
vey was undertaken to determine the s t a t u s of the spor ts 
goods indus t ry in Ind ia . Places v i s i t e d were Jul lundher , 
Ludhiana, Jammu, Srinagar, Meerut, Calcut ta , Allahabad, 
Batalev, Chandigarh and Bombay. Detailed discussions 
were held with a represen ta t ive of Indian manufacturers 
and exporters to ascer ta in from them the i r i n t e r e s t in 
the market survey along with the i r pas t performance in 
these three coun t r i e s . Also samples, catalogues, pr ice 
l i s t , e t c . , were col lected for the survey. 
The th i rd stage was completed in a shor t period of 
,6 months through correspondence with the exporters in 
India , importers in Middle East countr ies personal v i s i t s 
to the embassies of Saudi Arabia,UAE and Kuwait in Ind ia . 
P A R T 
- : 5 : -
CHAPTER - 2 
KUWA?T 
^ Loca t ion , c l i m a t e , la^gHtS®* £®iiSi22» £i2S» £5Ei^§i 
A s t a t e of Kuwait l i e s on the Nor th-wes t extreme 
of the P e r s i a n Gulf and i s boarded to the n o r t h - w e s t 
by I r a q and to the south by Saudia Arab i a . In extreme 
s o u t h - e a s t l i e s a P a r t i t i o n e d Zone, of o i l wealth which 
i s shared equa l ly between the two c o n c e s s i o n a r i e s of 
Kuwait and Saudia Arab ia . Kuwait i s a d e s e r t country 
with a ho t and humid c l i m a t e , t empera tu res average 
2/f °C (75°F) and can soa r very h i g h , with humidity of 
60-80 per cen t i n Ju ly and August . 
The language i s Arab ic , bu t e n g l i s h i s widely 
used . Only h a l f the popu la t i on a r e Kuwai tees , the 
remainder being most ly the o t h e r Arabs and a minor i ty 
of I n d i a n s , P a k i s t a n i s and I r a n i a n s , 
Is lam i s the predominant r e l i g i o n and more than 
80 p e r c e n t of the Muslims a r e Sunn i s . 
The n a t i o n a l f l ag ( p r o p o r t i o n 2 by 1) has h o r i -
zan t of g r een , whi te and red s t r i p s with b lack t r apezo id 
nex t to the s t a f f . 
The c a p i t a l i s Kuwait c i t y . 
- : 6 : -
ECONOMIC AFFAIRS : 
The economy i s based on extremly r i c h d e p o s i t s 
of petroleum which i n 1979/80 were expected to provide 
Kuwait with KD if,700 m i l l i o n i s o i l r e v e n u e s . 
In o rde r to conserve i t s r e s e r v e s , and a l so 
because of a f a l l i n demand for o i l by consumer c o u n t r i e s , 
Kuwai t ' s crude o i l p roduc t ion has d e c l i n e d from the peek 
of 1,200 m i l l i o n b a r r e l s i n 1975 and to 718 m i l l i o n 
b a r r e l s i n 1977. In 1978, however, o i l p roduc t ion went 
up by 8.2 per cen t to 777 m i l l i o n b a r r e l s , mainly due 
to i n c r e a s e d p r o d u c t i o n , i n the second h a l f of the y e a r , 
when I r a n i a n o i l p roduc t ion was a f f e c t e d by p o l i t i c a l 
t r o u b l e s . O i l r e f i n i n g and the p roduc t ion of n a t u r a l gas 
and f e r t i l i z e r s a r e i n c r e a s i n g l y i m p o r t a n t i n d u s t r i e s . 
In r e c e n t y e a - r s t h e r e has been a growth of companies 
which s p e c i a l i z e i n fund management and i n v e s t m e n t . 
Kuwait was the r i c h e s t count ry i n the world i n 
terms of G.N.P. per c a p i t a i n 1975 and 1976 b u t s l i p p e d 
behind the United Arab Emira tes i n 1977, r e g a i n i n g i t s 
f i r s t p l ace i n 1978. The Kuwait fund for Arab Economic 
Development cont inued to make l o a n s to o t h e r Arab c o u n t r i e s 
and Kuwait g i v e s f i n a n c i a l suppor t to the Arab confron-
t a t i o n s t a t e s . 
- : 7 : -
GOVERNMENT : - Under the 1962 cons t i t u t i on , executive 
power i s vested in the Amir, the Head of S ta te choosen 
by and from members of the ru l ing family and exercised 
through a council of min i s t e r s . The Amir appoints the 
Prime Minis ter , and on the l a t t e r ' s recommendation other 
m in i s t e r s . Leg is la t ive power i s vested in a unincameral 
National Assembly but i t was dissolved by the Amir i n 
August 1976. There are proposals to introduce a revised 
assembly in 1980. The country i s divided adminis t ra t ively 
in to three d i s t r i c t s . 
Pr incipal Towns : 
Kuwait City (Capital) 78,116 
Hawalli ^ 130,565 
Salmiya 115,9'+5 
Abraq Kheetan 59,^-43 
Farawaniya 4^,875 
Weights and Measure : 
The Metric system i s i n fo rce . 
Currency and exchange Rates: 
1,000 f i l s = 10 darhams s 1 Kuwait dinar(KD) 
Exchange r a t e s February 1980; 
£ 1 S te r l ings = 629.15 f i l s 
US $ 1 = 272.06 f i t s . 
- : 8 :-
STATISTICAL SURVEY 
'i r-
AREA 
! CENSUS POPULATION J Estimated,' i 
r i p r n " " T I p r £ I " 2 T S r T g 7 5 l Ipopula- ,' [Den-
s t y . I 19th j I TOTAL ;t ion mid-| , 
17,818 Sq.Km. M^ZQ \ ^ | ^ r s , j | 
!^ •_^a les_j ;emales_J ^L.ISZZ—J_-.12Z§ ^II2Z§ 
6 ,880Sq .mi l s . 738,662 5^3,768 if51m669 99^,837 1,129^00 1,198,500 67 .3 
KUWAIT AND HARKET CHARACTERSTICS : 
Kuwait l i e s a t the head of the P e r s i a n Gulf JfeQ^l^ng 
I r a q and Saudi Arab ia . The a r e a of the s t a t e of the Kuwait i s 
17,818 Sq. Km. i n c l u d i n g the Kuwait sha re of the p a r t i t i o n e d 
zone . 
The t e r i t o r y of Kuwait i s mainly a lmost f l a t d e s e r t with 
a few o a s e s . With an annual r a i n f a l l of 1to37 c e n t e n t almost 
e n t i r l y between November - Apr i l t h e r e i s ' f l u s h ' of g r a s s . 
Summer shad^Jtemperature range between 27° and 85° with a r a r e 
f r o s t . There i s a l i t t l e d r ink ing water w i t h i n the s t a t e and 
s u p p l i e s a r e l a r g e l y d i s t i l l e d from sea water and brought by 
p i p e l i n e from the s h a t t - a l - A r a b . 
Kuwait popu la t ion has i n c r e a s e d very r a p i d l y i n r e c e n t 
y e a r s . I t i s u n o f f i c i a l l y e s t ima ted to have been 1,52,000 i n 
- : 9 : -
1950 but recent census r e s u l t have produced 1,129,200. 
The b i r t h r a t e of Kuwait population alone exceeds 
50/1000 in the recent yea r s . 
At the 1975> census Kuwait c i t y , the cap i t a l and 
pr inc ipa l harbour had a population of 78,216 ( s l i g h t l y 
l e s s then in 1970) though the l a r g e s t town wasjiawalli 
with 130,565 i n h a b i t a n t s . Other s ieable lo,<^atiete a l l 
i n Hawalli Government were Salmiya (1 ,13»945Th'^raq 
Kheetan (59,^43) and Farawaniya (if/f,875). In a l l these 
town non-Kuwatees found a la rge major i ty . Kuwait City 
had only 11,777 Kuwatees (15.1% of the i n h a b i t a n t s ) . 
Hawalli had 9,8l6 Kuwatees(7.5%) and Salmiya had l6,76if 
(14 % ) . 
Immediately to the south of Kuwait along the 
Gulf i s a pa r t i t ioned zone of 5,700 Sq.Km, which i s d iv i -
ded between Kuwait and Saudi Arabia. Each country adminis-
t r a t e i t s own half in p rac t ice as an i n t e g r a l par t of the 
s t a t e . However, o i l wealth of the whole zone remain i n d i -
vidual and production from the on shore concession in the 
par t i t ioned zone i s shared equally between the two s t a t e 
concessionaries(Animal and Get ty) , 
- : 10 : -
In 1976 Kuwait's o i l output was the seventh l a r g e s t 
i n the world. The revenue from o i l , estimated a t US 
$ 9,750 mi l l ion i n the f inancia l year 1976/77, has 
brought to the area a prosper i ty un-imaginable in 1950. 
Estimate suggests tha t i n 1977 per cap i ta income was 
S 12,600 the highest i n the world. 
Foreign Trade and Balance of Payment : 
According to the IMF data , t o t a l exports i n 1977 
were valued a t KD 281 if mi l l ion of which crude petroleum 
and petroleum products accounted for KD 2,543 mill ionCjust 
over 90%), Total export f e l l by 2.6$^ from the 1974 figures 
of KD 2,890 mi l l ion . Kuwait p r inc ipa l supplies i n 1975 
were EEC, the USA and Japan who supplied 3 5 ^ r ' l 8 % ^ d 16% 
respect ive ly of t o t a l import by va lue . 
According to provis ional estimate the Balance of 
payment surplus -dn Cement Accounts was KD 2,100 mil l ion 
in 1976, compared with KD 1,950 mil l ion in 1975, o f f i c i a l 
reserves grew by US $ 275 mi l l ion during 1976 and the--^^ 
$ 81,001 mil l ion during 1977 to receive US % 2,989.9 
mi l l ion a t the end of 1977^ 
1000 f i l s = 10 Dirhams = 1 Kuwait Dinar. 
Exchange Rate = US S i s 277,4 f i l s . 
- : 11 : -
£ Ster l ing = 505.0 f i l s . 
100 Kuwait Dinars = $ 360,50 = & 198.02 
nu 
3.363 
Princit>le count r ies : 
Pakistan ktkk^ 
USA 43,783 
Japan 55»5^2 
12Zi 
3,448 
5,412 
64,161 
77,691 
1275 
4,251 
9,854 
124,923 
112,356 
Kuwait i s an independent sovereign Aralr s t a t e . Her 
sovereignty may not be surrendered, and no pa r t of her 
t e r r i t o r y may be re l inqu ished . Offensive war i s p roh i -
b i ted by the c o n s t i t u t i o n . Succession as Amir i s I ' e s t r i c -
ted to h e i r s of the l a t e MUBARAK AS-SA^ffl and oh he i r Apparent 
must be appointed one year af-^i^^ accession o^ f a new Amir. 
Executive power i s vested in the Amir Tirfao exercised through 
a council of m in i s t e r s . Amir also appoint Prime Minister 
of the t r a d i t i o n a l consu l ta t ion . 
Pr inc ipa ls Banks: 
1. Central Bank of Kuwait. (Centre) 
2 . National Banks: 
a) Alahli Bank of Kuwait(KSC) 
b) Bank of Behrain and Kuwait. 
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c) Bank of Kuwait and the Middle East(KSC) 
d) Commercial Bank of Kuwait (SAK) 
e) Brogam Bank (SAK), 
f) Gulf Bank (KSC). 
g) I n d u s t r i a l Bank of Kuwait . 
DISTRIBUTIVE SYSTEM : 
Most impor t houses a r e a l so w h o l e s a l e r s and deali^' 
i n a number of commodit ies , I » - f o r t house s , a r e owned by 
Kuwai tees . According to the Commercial Law, i f t h e r e i s a 
P a r t e n e r s h i p f i rm, a l l the p a r t n e r s must be Kuwait, ' 
n a t i o n a l s . In the case of j o i n t s tock corapanies(with 
l i m i t e d l i a b i l i t y - w . 1 . 1 . ) the share of Kuwaitees should 
not be l e s s than ^1%, I m p o r t e r s / w h o l e s a l e r s under take d i s -
t r i b u t i o n of goods to e i t t i e r r e t a i l e r s o r consumers through 
t h e i r own depar tment s t o r e . 
Agents a l so p lay an impor t an t r o l e s i n c e some goods 
l i k e c o n s t r u c t i o n m a t e r i a l s a r e imported d i r e c t l y by end -
u s e r s . They a c t as middlemen between e x p o r t e r s , and end -
u s e r s , t h e i r commission vary ing between 2 and 5 per cen t 
depending mainly on the s i z e of the o r d e r s . 
Some e x p o r t e r s have appoin ted , - ro ie s e l l i n g agen t s 
who impor t on beha l f of t h e i r p r i n c i p a l and a l so under 
take s a l e s d r ive as ag reed . Agents have developed the t rend 
of n o t unde r t ak ing b u s s i n e s s with fo re ign e x p o r t e r s as agen t s 
- : 15 : -
only ( t h i rd party a middlemen) unless they are given 
sole agency. Sole agencies should be awarded d i r ec t ly 
to Kuwaiti n a t i o n a l s . Appointments of a Kuwaiti mer-
chant as a sub-agent i s p roh ib i ted . 
Sa les . Credit and Documentation : 
Importers/wholesalers normally given 60 days Credit 
to r e t a i l e r s but i t i s not a uniform p r a c t i c e . The period 
of c r ed i t va r ies from commodity 1^0 commodity and from 
party to pa r ty . An agreed r a t e of i n t e r e s t i s charged, 
which va r i es from 6 to 9 cash discounts are also granted. 
The trade discount i s p re t ty heavy and va r i es from 15 to 
30%, The margin for importers/wholesalers va r i e s from 
20 to 1+0%, The Mark-up by r e t a i l e r s i s also heavy and 
var ies from 50% to more than 100>1^ , 
Exports may receive payment against value of the i r 
goods by one of the following ways; 
i ) by a l e t t e r of c r e d i t , according to which 
payment i s made a f te r completion of shipping 
formal t i e s , 
i i ) by pa r t payment, provided tha t previous payments 
were effected within specif ied dates ; 
i i i ) c r e d i t sa les according to which value of each 
pa r t sold would be t ransferred to exporters , as 
in the case of the and i n d u s t r i a l machinery 
t r ansac t ions . 
- : 14 : -
iv) Sales based on commission, according to which 
merchant s e l l s goods, a t prevai l ing p r i c e s , on 
behalf of expor te rs , and receives an agreed 
commission. 
I t i s however, advisable to adopt the system of 
l e t t e r of c r e d i t , "Diere i s no problem for t ransfer of 
money from Kuwait, Exporters can receive payment in any 
currency such as s t e r l i n g pounds, d o l l a r s , or french a 
Swiss f ranc. 
Exporter can obtain information from the Kuwait 
Chamber of Commerce and Industry P.O.Box No.775, Kuwait 
Ci ty . 
An exporter has to furnish four documents and 
s ta tements . These are required for c lear ing goods from 
custom a u t h o r i t i e s . These documents a re : 
1, an o f f i c i a l del ivery permit issued by the sh ip-
ping agents and/or other authorized party showing number of 
parce l s , the i r contents , and marks in accordance with the 
manifest; 
2 . b i l l s , specifying types of goods, the i r un i t 
values, t o t a l values , name of producers, the commodity of 
or ig in and means of t r anspor t a t ion . Invoices must be 
o f f i c i a l l y c e r t i f i e d ; 
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3 . packing l i s t s i n d i c a t i n g types and means of 
packing(whether , i n voxes , c r a t e s , c a r t o n s , b a l e s e t c ) . 
Contents of each packing t o g e t h e r with n e t and g r o s s 
weight and v a l u e . These l i s t s should a l so be o f f i c i a l l y 
c e r t i f i e d ; and 
^ , a c e r t i f i c a t e from the Chamber of Commerce of 
the expor t ing country a t t e s t i n g t h a t goods a r e no t of 
I s r a e l i o r i g i n and a r e f r ee from any raw m a t e r i a l s made 
i n o r imported from I s r a e l . I l i i s document must a s well 
show the o r i g i n of goods, name of p r o d u c e r s , s o u r c e , n e t 
and g r o s s weight , r ecorded t r a d e mark mentioned i n the 
m a n i f e s t , v a l u e , type of packing and t r a n s p o r t a t i o n 
medium» 
SHIPPING DOCUMENTS : 
Shipping f a c i l i t i e s between Kuwait and expor t ing 
c o u n t r i e s a f f e c t v i t a l l y fo re ign t r a d e p a t t e r n . As 
s t a t e d e a r l i e r , i t i s one of the most impor t an t d e t e r -
mining fac . to r s , Kuwaiti merchants no t only impor t for 
t h e i r l o t a l needs , b u t a p a r t of impor t s i s a l so r eexpor ted , 
I m p o r t e r s , t h e r e f o r e p r e f e r to p rocure from those c o u n t r i e s 
which can supply goods accord ing to s e t t l e d d e l i v e r y 
schedu le . 
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Tari f fs also play an important r o l e . Supplies i n 
bulk are obtained through chartered ships or tramps often 
suppl ies are also obtained from near by countr ies through 
country Grafts(DHOWS). Since r a t e s charged are much l e s s 
than shipping Conference_ Sa tes . I t i s understood tha t 
some shipping l i n e s which are members of the Conference, 
give underhand concession to the i r regular customers for 
the i r loyal ty to a p a r t i c u l a r shipping company. The most 
common method used by shipping l i n e s which are members 
of the conference are under statement of weight or volume. 
Import Res t r i c t ions : 
Kuwait i s a free trading area . Every importer has 
to secure a l icence authoris ing him to import any quantity 
of goods from any country. Kuwait has however, banned 
imports from I s r a e l , Portugal and South Africa. Import 
of some item are banned. These items are na rco t i c s , opium, 
hashish, p r in t ing mater ia l s and books infr inging public 
morals or ca l l ing for revolut ion or mutiny; fa lse and 
counterfeited money, weights and measures, and alcoholic 
beverages. Apart from these banned i tems, some items can 
only be imported a f te r obtaining special l icence from the 
government. The items coveredunder specia l l icence are 
hunting arms and ammunition, harmful medicaments and r a r e -
fied a lcohol . 
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Tariff Policy : 
« 
Customs regula t ions governing dut ies in Kuwait 
are as under: 
1, The Ministry of Finance and Industry(customs 
and por t s Departments) rece ives customs taxes on import and 
exports of a l l goods except goods exempted from the payment, 
2 , The customs duty levied i s k per cent ad valorem. 
The evaluation of goods i s based on the pr ice of goods as 
i f sold in Kuwait a t the time of i t s c lear ing from customs 
and not on the C & F value mentioned^ i n the manifest , 
3 , To encourage local indus t ry , customs duty a t 
100 per cent ad-valorem i s imposed on imported na tura l gas , 
k. Imports of the following are exempted from 
payment of custom d u t i e s . 
i ) All goods imported by the Government Depart-
ment provided these are not meant for sa le ; 
i i ) All goods imported by the Kuwait o i l com-
pany l imi ted and the American Independent 
Oil Company; provided they are not meant 
for s a l e . 
i i i ) Goods destined for other pa r t s but unloaded 
/ 
and shipj^^ed to the i r proper des t ina t ion . 
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iv) Accompanied or non-accompanied personal effects 
provided these are not meant for sa le ; 
V ) Re-exported goods are provided import dut ies were 
paid and a statement to tha t effect i s presented 
to customs I a u t h o r i t i e s ; 
vi )Palm leaves and baskets made thereform and fresh 
dates; 
v i i )Fresh f r u i t s , fresh vegetables , c a t t i e s , domestic 
fowls and eggs; 
vi i i )Books, magazines, newspaper and the l i k e with 
exception of s ta t ionery and wrapping paper; 
i x )Gold, s i l v e r , p e a r l s , diamonds and gems; 
X )Developed movie fi lms; 
xi )Publ ic i ty mater ia l s provided they bear the adver-
t i s e r ' s name and are not for r e s a l e ; 
x i i )Samples and models which are not meant for sa le ; 
xi i i )Onions and potatoes and y" 
xiv) I ndus t r i a l Machinery and spare pa r t s thereof. 
5 . I f any of exempted goods imported by government 
department or o i l companies are sold, customs duty a t l\% 
ad-valorem wi l l be charged on sa le value . ^^ ^ 
6. If mate r ia l s imported for pub l i c i ty or samples and 
models l i s t e d amongst exempted goods, are sold, the 
importer wi l l have to pay custom's duty a t h,% ad-valorem» 
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7. Re-exported goods which have been imported and 
taxed sha l l be exempted fro ex i t dut ies and ex i t duty a t 
k% of the value of -the re-exported goodsCwhich were exemp-
ted on importation) sha l l be paid , 
8. An ex i t duty i s paid on re-exported goods which 
entered the country as pa r t of other goods and were not 
subject to custom d u t i e s . 
Apart from above mentioned t a r i f f s and exemptions on 
imported goods in Kuwait, Muinicipal i ty and Health Autho-
r i t i e s have prescribed ce r t a in condit ions on imports , i f 
these condit ions are not compiled with goods are e i ther 
destroyed or are not permitted to land in Kuwait. 
1, Live animals ( c a t t l e and sheep) imported should 
be vaccinated against authraw, c a t t l e pragve foot moutii 
diseases and toxemia. 
2 , Animals should be proven free from the tuberc los is 
and contagious foot diseases by checking them pr io r to 
exportat ion. 
3 , Cat t le should be imported, from are free from 
eipidemic phenomina at tacking c a t t l e , 
k* Cat t le should be ^immersed in an t i p a r a s i t i c 
solution shor t ly before shipment, 
5 . Cat t le should be accompanied with a c e r t i f i c a t e 
issued by the o f f i c i a l veter inary department of the export-
ing country s t a t i ng tha t a l l the condit ions have been 
f u l f i l l e d . 
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Impor ts of meat and meat p roduc t s i n t o kuwai t 
must be accompanied by the fo l lowing c e r t i f i c a t e s i n -
d i c a t i n g . 
1, Country of o r i g i n e number of packages weight 
typed and name of meat p roduc t da te of i n s p e c t i o n and po in t 
of e x p o r t . 
2 . Name of impor t e r and p o i n t of d e s t i n a t i o n , 
3» ' ^ p e and pe rcen tage composi t ion of the meat 
p roduc t c e r t i f i e d by the p e r t i n e n t a u t h o r i t i e s i n the 
c o u n t r i e s of o r i g i n . 
PRINCIPAL BUYING AND MERCHANDISING OFFICES: 
The fol lowing a r e P r i n c i p a l Buying and Merchandising 
o f f i c e s : 
1 . SPORTSMAN COMPANY, 
P.O.Box 8891, 
SALMIYA, KUWAIT. 
Telephone : 631686 
Telex : 5232/212? 
2 . SPORTS SARISPALACE COMPANY (W.L.L. ) , 
P.O.Box it295, KUWAIT. 
Telephone : Zf 12490 
Telex : 2446 
KTNAPCQRP. 
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3 . SPORTS HOUSE COMPANY, 
P.O.BOX 2540 
SAFAT, 
KUWAIT. 
Telephone : ^31^92. 
if. KUWAIT WORLD SPORTS COMPANY, 
P.O.BOX 26236, 
SAFAT, 
KUWAIT. 
Telephone : if 23836. 
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CHAPTER - 2 
SAUDI_ ARABIA 
L o c a t i o n . c l i m a t e , laniguage. r e l i g i o n , f l a g , c a p i t a l 
The Kingdom of Saudi Arabia occup ie s about A-/5 of the 
Arabian pen in so l a with the Yeman Arab Republic and the Red 
sea to the West and the P e r s i a n Gulf and the U.A.E. to 
the E a s t . Jordan I r a q and Kuwait a r e to the North and Oman 
and the People Democratic Republic of Yeman to the s o u t h . 
Much of the country i s d e s e r t e d i _ _ i n summer tempera ture 
range from 58° to 49° C (100° - 120° f . ) i n c o a s t a l 
r eg ion and humidity i s h i ^ h . Tempera ture -^ach- 3k^^ 
(130 f) i n the in ter ie iN, Winters ana mild except i n the 
mounta ins . The language i s A r a b i c . About 85% of the 
popu la t ion i s sunni Muslims, and i n the Najd t h e r e i s a 
pre-pondance of member of the Wahhabi s e c t . S h i i t e s e c t s 
amount to about 15% of the p o p u l a t i o n . The Nat iona l f l ag 
( P r o p o r t i o n s of 3 ^y 2) i s green and b e a r s , i n white^ an 
Arabic i n s c r i p t i o n . ("There i s one God b u t God and 
Muhammad i s the Prophet of God"), above a white sword. The 
r o y a l c a p i t a l i s Riyadh and the a d m i n i s t r a t i v e c a p i t a l i s 
Jeddah . 
GOVERNMENT : 
Saudia Arabia i s an a b s o l u t e monarchy, with no 
pa r l i amen t o r p o i l t i c a l p a r t i e s , a l though a c o n s u l t a t i v e 
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council of 50 to 70 members i s expected to be se t up 
during 1980, 
Const i tu t ional ly ttte^Kitts^^ules in accordance 
vd.th the Sharia , the Seai'ade iaw o'f Islam, He appoints 
and leads a council of Min is te r s , which serves as the 
instrument of royal au thor i ty in both l e g i s l a t i v e and 
executive mat te r s . Decisions of the council are reached 
by majority vote but requ i res Royal sanct ion. 
Market c h a r a c t e r i s t i c s : 
Saudi Arabia i s a Kingdom in south western Asia. 
I t ' s t o t a l area i s 865,000 sq,mile.^^^d i t occupies 
some four - f i th of the Arabian peninsula. The cap i t a l 
i s Riyadh, The population about half of which i s nomadic 
i s estimated by various agencies as between 5,074,000 and 
7,7^-0,000, On the eas t i t i s borded by the Persian Gulf 
and the Gulf of Oman and on the west by the Red Sea, 
Fringing the Kingdom in a clockwise d i r ec t ion , s t a r t i n g 
from the eas t are Qatar, the United Arabs Emirates, Oman, 
Yeman, and to the North - Jordan, I raq , and Kuwait. 
Ihe northern boundaries are es tab l i shed , as i s the boundary 
with Qatar, Saudi Arabia claims 12 miles of t e r r i t o r i a l 
waters, plus the seabed, o i l j u r i s d i c t i o n and the subsoil 
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beyond t h i s l i m i t . Off shore boundaries have been es tab-
l i shed with Bahrain and I r an . 
Saudi Arab i s a Muslim s t a t e and an Arab s t a t e . "Hiese 
two a t t r i b u t e s have been a fundamental influence upon the 
count ry ' s foreign r e l a t i o n s . I t i s a member of the Arab 
League and has made attempts to form an Islamic Congress 
tha t would tranecened the l i m i t s of the Arab world. At 
the^same time, i t i s foreign Policy l i k e tha t of other 
s t a t e s i s based pri'meurily on s e l f - i n t e r e s t and sometimes 
r e f l e c t s the capries^^nd paradoxLes of i n t e rna t iona l 
a f f a i r s . 
The possession of Mecca and Medina, the two h o l i e s t 
c i t i e s of Islam has always provided the country with out-
s ide contacts and such contacts have been hastened by inno-
vations in t ranspor ta t ion technology and organisa t ion . 
More recent ly the o i l era has wrought i r r e v e r s i b l e domestic 
changes - educational and s o c i a l , as well as economic. The 
10,000 Arabs employed by Aramco(The Arabian American Oil 
Company) an exposed,to modern Indus t r i a l s k i l l s , technology 
and methods of o rgan isa t ion . This influence can not help 
affecting in terms the r e s t for education and entertainmait 
and a force for socia l change. High ways, a i r ways, and 
a r a i l - road on;;^r0placing t r a d i t i o n a l means of movement. 
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no tab ly the camel ca ravan . This where a s to the o u t s i d e 
world Saudi Arabia a p p e a r s " t S " ^ behind a wal l of t r a d i -
t i o n a l i s m , from wi th in the country t h e r e i s now a c c e s s , as 
i t were to windows t h a t o f f e r an o u t s i d e p e r s p e c t i v e . 
THE NATIONAL ECONOMY : 
Besourceg : The economy of Saudi Arabia i s dominated by 
o i l and i t s a s s o c i a t e d I n d s t r i e s . The c o u n t r y ' s known r e -
s o u r c e s , comprise one q u a r t e r of the t o t a l proved r e s e r v e s 
i n the world, rank ing the kingdom f i r s t i n the world i n 
the volume of known d e p o s i t s . 
In 1933 a Saudi concess ion was g ran ted to s t andard 
o i l Company of C a l i f o r n i a to explore for o i l . The o p e r a t -
i ng Company the Arabian American O i l Company(ARAMCO) began 
e x p l o r a t i o n s for o i l i n 1933 and was soon d r i l l i n g . I t 
d i scovered o i l i n commercial q u a n t i t i e s i n 1938, by the 
end of the second World War i t had d i scovered four o i l 
f i e l d s , and had r e f i n e r y to meet pos t -war demands for crude 
o i l and r e f i n e d p r o d u c t s . 
RELATED AND MANUFACTURING INDUSTRIES; 
The development of modern i n d u s t r y i s a t an ea r ly 
s t a g e , and most of the kingdom's manufactur ing i s geared 
to the l o c a l market - b u i l d i n g m a t e r i a l s , some consumer 
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products and some o i l - r e l a t e d a c t i v i t i e s . The big local 
en te rpr i ses are the Ras Tanvra o i l Refinery, three pr ivate 
sector cement p lan t s and several petromin p ro jec t s , Bie 
small i n d u s t r i e s include cement and p l a s t i c p ipes , brick 
marble, and t i l e , fu rn i tu re , cotton t e x t i l e and carpet 
m i l l s , a shoe factory, detergent pa in t s and chemical p l an t s , 
and food processing and sof t drink i n d u s t r i e s . 
FINANCE : 100 halalah = 20 qursh = 1 Saudi Riyal(SR) 
Coins 1,5,10,25 and 50 halalah 1,2 and k qursh. 
Notes - 1,5,10,50 and 100 r i y a l s . 
Exchange ra tes(June 1978): 
£ 1 s t e r l i n g = 6.290 Saudi Riyal(SR) 
US 8 1 = 5.^55 SR 
100 SR = £ 15.90 = S 28.9 i f . 
PRINCIPAL BANKS; 
Central Bank; 
Saudi Arabian Monetary Agency, 
SPECIALISED BANKS; 
Agriculture credit Bank; 
Saudi Credit Bank; 
Saudi Investment Banking Corporation. 
NATIONAL BANKS: 
National Commercial Banksj and 
Riyadh Bank Limited. 
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BANK WITH FOREIGN INTERESTS: 
Al-Bank a l -Saud i a l - F r a n c i , 
Al-Bank a l - S a u d i a l - H o l l a n d i . 
Arab Bank L imi ted . 
Bank a l - J a z i r a . 
PRIMCIPAL TOWNS; Following a r e the p r i n c i p l e town of Saudi 
Arabia : 
Riyadh (Royal C a p i t a l ) 6 ,67,000 
J eddah (Admin i s t r a t i ve C a p i t a l ) 5,61,000 
Mecca 3 ,67,000 
Medina 1,98,000 
?f"?f°K I 1,76,000 
Al-Khobor ) * * 
FOREIGN TRADE: 
According to d a t a compiled by IMF, the t o t a l value 
of the count ry expo r t , which c o n s i s t a lmost e n t i r e l y of 
o i l , amounted to $ 27,737 m i l l i o n i n 1975 $ 36,12if m i l l i o n 
i n 1976 and $ lf089^ m i l l i o n 1977. Western Europe i s the 
major market for Saudi o i l and accounted fa r 52.651^ of the 
t o t a l expor t with k^ »3% going to EEC c o u n t r i e s . Export to 
Asia were about 2 4 . 4 ^ of the t o t a l wi th lit.751$ going to 
Japan. 
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Other impor t an t sources of fo re ign exchan£e__derive 
from the l o c a l expend i tu re of Aramco and from the P i l g r i -
mage t r a f f i c . 
In 1977 the t o t a l volume of impor t was over SI7,196 
m i l l i o n compared with $ 8,800 m i l l i o n i n 1976. Import cover 
a wide range of Manufactured goods p a r t i c u l a r l y machinery, 
v e h i c l e s , t r a n s p o r t equipment(account ing for 3k% of the 
t o t a l import i n 1973) and food s tuff(2if^) and s p o r t s goods 
7%, The USA has been l e a d i n g expor t e r to Saudi Arabia i n 
r e c e n t year account ing J £ ^ % of Saudi Arabia impor t followed 
by Japan and U.K. 1 5 . ^ ^ and 7.1% and West Germany 6.9%. 
Weight and Measure: 
The Metr ic system i s i n f o r c e . 
Currency and exchange Ra te , 
100 Hala lah = 20 qursh = 1. Saudi fiiyal. 
Exchange Rate = February 1980 : 
£ 1 s t e r l i n g = 7.758 Saudi R i y a l s . 
US $ 1 = 5.355 Saudi R i y a l s . 
CHANNELS OF DISTRIBUTION : Local p roduc t ion(cement , 
s o f t d r i n k s e t c . i s d i s t r i b u t e d through a r ea s a l e s agen t s 
who a r e allowed a commission on s a l e s . Imported goods a r e 
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d i s t r i b u t e d to r e t a i l e r s by w h o l e s a l e r s . In b i g urban 
c e n t r e s iome l a r g e w h o l e s a l e r s have gone i n t o r e t a i l 
t r a d e a l so by opening department s t o r e s which a r e very 
p o p u l a r . 
There a r e about 5»000 businessmen r e g i s t e r e d with 
the chambers of Commerce i n v a r i o u s c i t i e s l i k e Jeddah, 
Riyadh, Mecca, Medina, Ahasa, Dhammam, Al lhobar and 
Dhahran, who a re c l a s s i f i e d as 'A' c l a s s t r a d e r s ( t h e 
tu rn over of these merchants exceeds 200,000 r i a l s i . e . 
$ ^ 6 , 0 0 0 ) , Traders with a tu rnover of l e s s than 100,000 
r i a l s a re c l a s s i f i e d as o r d i n a r y or ' C c l a s s t r a d e r s . 
Most of the t r a d e r s e n g a ^ themselves i n impor t b u s i n e s s , 
though the number of t r a d e r s engaged i n impor t b u s i n e s s 
i s l a r g e only a few firms dominate the scene . 
As the market i s d i f fused and movement of goods 
from one c e n t r e to another i s c o s t l y due to meagre and 
i n e f f i c i e n t t r a n s p o r t system, the market remains segmented 
and the demand l e v e l a t any p a r t i c u l a r c e n t r e i s low. As 
the demand l e v e l i s low and r e l a t i v e l y i n e l a s t i c the 
turnover i s low and the p r o f i t margins a r e extremely h i g h . 
SAT.V..'? nPTjiDiT DOCUMENTATION: 
In r e t a i l b u s i n e s s cash purchases and ac ro s s the 
counter payments a r e the genera l r u l e . In gene ra l merchan-
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d i s e c r e d i t i s provided to r e t a i l e r s only for about a 
month and g e n e r a l l y no i n t e r e s t i s charged i f the account 
i s c l e a r e d be fo re despatch of the subsequent shipment . In 
the case of b u i l d i n g m a t e r i a l s , the bulk consumers (mostly 
c o n s t r u c t i o n f irms) do g e t c r e d i t with a nominal i n t e r e s t 
charge up to s i x months. 
DOCUMENTATION : In impor t t r a d e s , necessa ry documents 
for i m p o r t a t i o n of goods a r e : 
a) C e r t i f i c a t e of o r i g i n , (This should be from a 
Chamber of Commerce i n the expor t ing country 
t h a t the goods a re produced by a firm which has 
no t r a d e r e l a t i o n s with I s r a e l , 
b) Customs payment c e r t i f i c a t e . 
c) B i l l of en t ry i s s u e d by the p o r t a u t h o r i t i e s , 
d) A v a l i d membership c a r d . 
e) B i l l of l e n d i n g . 
SHIPPING AI^ D TRANSPORT FACILITIES: 
The i n t e r n a t i o n a l t r a n s p o r t a t i o n c o s t s of goods 
a r e r a t h e r high b'ecause of the under developed road system 
( t h e s i t u a t i o n i s r a p i d l y improving with the r a p i d b u i l d -
ing of r o a d s ) . Road t r a n s p o r t c o s t s w i th in the count ry 
range from 2 to i+ c e n t s a tonne m i l e s . 
Traders f e e l s t h a t t r a n s p o r t c o s t s a r e high as 
they have to pay for the f u l l t ruck even i f the goods 
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t ransported by them are l e s s than the fu l l capaci ty , 
Jeddah por t in the Western side on the red sea i s a por t 
of ca l l ing for Hansa, Havsiris Svedel, BI, Brockle Bank, 
These are a l l conference l i n e s . 
In addit ion to these conference l i n e s a l a rge num-
ber of t ransports / t ramps also ca l l a t the Red Sea and Gulf 
p o r t s . The r a t e charged by these tramps are i n general 
lower than conference rate-^^-x about 15-1? per cent . 
Additionally tramps ca( r r ies^o not charge the cape sur-
charge and hence they are very a t t r a c t i v e . 
Import l i cens ing and regu la t ions : 
Import and export t rade of Saudi Arabia i s f ree . 
The government of Saudi Arabia had banned imports from 
Rhodesia, China, and from a l l firms tha t deal with I s r a e l 
by es tabl i sh ing production f a c i l i t i e s in I s r a e l Ter r i to ry , 
In regard to import from China, Saudi Arabia allows no 
d i r ec t imports even through Chinese goods can be imported 
from Bahrain., JDubai, or Kuwait. Goods imported from non-
Arab countr ies pay a higher l eve l of duty than those 
imported from Arab countr ies Import of following a r t i c l e s 
i s completely banned; 
a) a l l a r t i c l e contrary or derogatory to Islamic 
r e l ig ion or c u l t u r e . 
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b) Alcohol ic d r i n k s of a l l k i n d s and a l l n a r e o t i c 
drugs. 
c) All arms and ammunition o r War m a t e r i a l . 
d) All a r t i c l e s of food found u n f i t for human 
consumption. 
e) Impor t a t ion of a l l drugs and pharmeucent ica l 
can only be done a f t e r i s s u i n g a l i c e n c e to 
impor t . 
f) Impor t a t i on of tobacco and c i g e r e t t e paper can 
only be done a f t e r i s s u i n g a l i c e n c e . 
Being these r e s t r i c t i o n s of goods i n t o Saudi Arabia 
i s f ree and u n r e s t r i c t e d , 
EXCHANGE CONTROLS : 
There a re to r e s t r i c t i o n s on d e a l i n g s i n fore ign 
exchange. Saudi r i a l i s f u l l y c o n v e r t i b l e and movement of 
c a p i t a l i s e n t i r e l y f r e e . 
TARIFF STRUCTURE : 
The t a r i f f s t r u c t u r e p r i o r to June I968 was so devised 
t h a t i t encouraged a good deal of smuggling from Kuwait and 
o t h e r ne ighbour ing s t a t e s . In June 1968 a r e v i s e d customs 
t a r i f f was p u b l i s h e d . This r e v i s i o n reduced d u t i e s on a l l 
durab le and non durab le goods . The o b j e c t i v e behind t h i s 
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measure was to curb smuggling. Medical supplies imported 
into the kingdom are completely duty exempt, 
PRINCIPAL BUYING AND MERCHANDISING OFFICES: 
1. ALAMOUDI SPORTS HOUSE, 
P.O.Box 2180, 
JEDDAH. 
Telephe No. 6435 - k7k 
Telex if02103 
2 . SPORTS WORLD, 
P.O.Box 3118, 
JEDDAH. 
5 . SPORTS HOUSE, 
MEDINA ROAD, 
JEDDAH. 
k. TANWIR FOR SPORTS, 
BAGHDADIA, 
JEDDAH. 
5 . HATTAN AND ASSOCIATES INC., 
P.O.Box 2660, 
JEDDAH. 
Telephone No. Gk^kQQk 
Telex 401l7if. BAHAJED. 
6 . AL-FALEH SPORTS HOUSE, 
P.O.Box 3 8 1 , Riyadh. 
Telephone No. 20379 
Telex 201353 
:^ T 171 A T * TT T-n TN 
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CHAPTER - 1^ 
y2i™5-^AB_EMIRATES_(U^A^E.) 
L o c a t i o n . Climate^ Language. R e l i g i o n and C a p i t a l : 
United Arab Emira tes extend along the c o a s t of 
Arabian Gulf from the base of Qatar to the border with 
Oman. The c l ima te i s e x c e p t i o n a l l y h o t and humid i n the 
summer and mild i n the w i n t e r . The o f f i c i a l language i s 
Arab ic , bu t Eng l i sh i s spoken i n b u s i n e s s c i r c l e s , Is lam 
i s the p r i n c i p a l r e l i g i o n . The n a t i o n a l f lag has h o r i z o n t a l 
s t r i p s of g reen , white and b lack with a v e r t i c a l red s t r i p 
a t the h o i s t . The c a p i t a l i s Abu Dhabi, 
GOVERNMENT : The h i g h e s t f e d e r a l a u t h o r i t i e s a re the 
Supreme Council of R u l e r s , comprising the h e r i d i t a r y r u l e r s 
of the seven e m i r a t e s . Decis ion r e q u i r e s the approval of 
a t l e a s t f ive members i n c l u d i n g the r u l e r s of both Abu 
Dhabi and Dubai. From i t s seven members, the counc i l 
e l e c t s a P r e s i d e n t and a V i c e - P r e s i d e n t . The P r e s i d e n t 
appo in t s a Prime M i n i s t e r and a Union (Federa l ) counc i l of 
M i n i s t e r s , r e s p o n s i b l e to the Supreme Counci l , to hold 
execu t ive a u t h o r i t y . The L e g i s l a t u r e i s the Federa l 
Na t iona l Counci l , a c o n s u l a t i v e assembly(compris ing kO 
members appointed for two y e a r s by the Emira tes ) which 
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c o n s i d e r s law proposed by the counc i l of m i n i s t e r s . There 
a r e no p o l i t i c a l p a r t i e s * In l o c a l a f f a i r s each r u l e r has 
a b s o l u t e power over h i s s u b j e c t s , 
ECONOMIC AFFAIRS; 
Abu Dhab i ' s economy i s almost e n t i r e l y dependent 
on petroleum and ea rn ings from i t have made the s t a t e one 
of the r i c h e s t i n the world i n terms of income per head , 
Dubai i s a l so r i c h i n o i l b u t produces only about 25 per 
cen t of Abu Dhabi ' s t o t a l . I n September 1974 the U.A.E,, 
Government acqu i red 60 per cen t p a r t i c i p a t i o n i n Abu 
Dhabi Petroleum Company and Abu Dhabi Marine Areas . The 
huge i n c r e a s e s i n o i l p r i c e s and the r e s u l t a n t importance 
of o i l producing s t a t e s i s of g r e a t b e n e f i t to UAE as a 
Union and to Abu Dhabi and Dubai i n p a r t i c u l a r , UAE i n -
come from o i l r o s e from US S 1,200 m i l l i o n i n 1973 to 
$ 8,000 m i l l i o n i n 1977 and to $ 8,700 m i l l i o n i n 1978. 
Dubai remains the p r i n c i p a l commercial c e n t r e and e n t r e p o r t 
p o r t , and a super t anker dry dock was compeleted i n 1979. 
An aluminium smat te r i s due to be completed i n Dubai i n 
1981, and work i s i r T p r o g r e s s on a new - deep water p o r t 
and i n d u s t r i a l c i t y a t J e b e l A l i , n o r t h of Dubai. An i n d u s -
t r i a l complex i s under c o n s t r u c t i o n a t Ruwais, i n Abu 
Dhabi. The r u l e r s of the n o r t h e r n Sheikhdoms have a l l 
s igned o i l e x p l o r a t i o n agreements and commercial produc-
t i o n began i n Shar jah i n 1971f. 
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ECONOMIC SURVEY: 
The seven Shiekhdoms which from the UAE cover 
some 32,300 Sq,miles(83,600)Sq.Km. s t r e c h i n g n e a r l y 
/fOO mile8(650) Km,along the sou thern c o a s t of the Gulf 
and p a r t of the Gulf of Oman. The low b a r r a c o a s t a l p l a i n 
merges southward i n t o Sandy d e s e r t of the empty Quar ter 
of Saudi Arabia and eastward along the border with Oman 
r i s e mountain of 7,000 - 8000 f t . (?000, to 2^00 m e t r e s ) . 
The o f f i c i a l census of 1975 p u t popu la t e a t 655,937 of 
which the tvra l a r g e s t accounts Abu Dhabi, and Dubai accoun-
ted for 235662 and 206,801 r e s p e c t i v e l y . The popu la t i on 
has grown r a p i d l y i n r e c e n t y e a r s . O f f i c i a l popu la t ion 
f i gu re for I98O have no t be r e l e a s e d of a s e n s i t i u i t y 
a r e the p r o p o r t i o n of i m i g r a n t s . R i s ing o i l p roduc t ion 
and r e c e n t o i l p r i c e i n c r e a s e have boosted income to g ive 
DAE the second h i e g h e s t pe r c a p i t a G.N,P. i n the World 
accord ing to the World Bank a t $ 13*990 i n 1976(compared 
with Kuwait $ 1 5 , ^ 8 0 ) . The economy of the U.A.E. i s 
dominated by o i l . 
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AREA AND POPULATION 
ASEArSqTmiliJT Population ( 1975 census) 
I Abu •Abu 
TOTAL {Dhabi I TOTAL | Dhabi I 
Jestima-I { | mt 
^ ^ 
Dubai I |Ras al- l F r j a i ' Ajman 
iShrjah JChaimahJ r ah } 
I I I I 
I I I I 
I I I 
Umm 
alQuwa 
i n . 
8 10 
52,000 25,000 655,957 255,662 206,861 88,188 57,282 26,^+98 21,566 16,879 
Finance; 
Banking; 
100 f i l s = 1 UAE dirham 
Coins; 1 ,5 ,10 ,25 and 50 f i l s ; 1 dirham. 
Notes : 1 ,5 ,10,50 and 100 dirharas. 
Exchange Rates (Apr i l 1978) 
£ 1 s t e r l i n g = 7.061 d i rhams. 
US S 1 = 5.878 dirhams 
100 UAE dirhams = £ 14.16 = « 25.79. 
The UAE i s served by 50 banks with 502 Bankers of f u r t h e r 
150 have been approved and i t i s cons idered to be the most over 
banked Area i n the wor ld . 
1) United Arab Emira tes cur rency Board func t ions as a 
Cen t r a l Bank. 
-: 58 :-
Princip^ Ban^g;; 
Al Ahli Bank Dubai. 
B.C.C.I* 
Arab Bank for Inves tment and Fore ign Trade , 
Bank of Baroda. 
Bank of Oman L t d . , 
Bangue de Paris et des Pays - Bas 
Barclays Bank International 
Chartered Bank 
Citi Bank. 
CHAI^ NELS OF DISTRIBUTION : 
Purchases of governmental depar tments a r e made through 
t e n d e r s , p r i v a t e c i t i z e n s buy i n the market though many 
shops i n the n e a r l y country and b r i n g s goods home by pay-
ing duty . The d i s t r i b u t i o n t r a d e o p e r a t e s a t two l e v e l s 
(a) r e t a i l (b) r e - e x p o r t . In r e t a i l t r a d e , which i s low 
as popu la t ion i s s m a l l , p r o f i t margin a re h i g h . In r e e x p o r t 
t r ade p r o f i t margins a r e low b u t the turnover i s l a r g e . 
Being p o r t of e n t r y to a l l o t h e r t r i c i a l s t a t e s , goods a re 
imported accord ing to a n t i c p a t e d demand i n the a r e a . 
The t r a d e i s dominated by I r a n i a n . Mej^ehants from 
Hinga who s e t t l e d i n the Shiekhdoms a ^ ' t h e beginning of 
t h i s c e n t u r y . There i s no r e s t r i c t i o n on fo re ign companies 
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or ind iv idua ls s t a r t i n g business in the s t a t e but they 
are not allowed to buy or acquire land. The only r e -
quirement foreigners have to sa t i s fy for es tabl ish ing busi-
ness i s to produce val id land or a Bank guarantee for 
100,000 r i a l s ($ 21276). 
Terms of Sales* Credi t . Documentation : 
I t i s l e a r n t that c r e d i t sa les are not popular 
in r e t a i l t r ade . However, construct ion companies do 
get some c r ed i t from suppl ie rs of bui lding mater ia l s upto 
90 days for which i n t e r e s t i s charged. Many construction 
companies also import d i r e c t l y . The Bank r a t e i s 9^ 
per cent and commercial advances fetch upto ^'\% Most 
European banks brings surplus funds from Europe as they 
earn a higher i n t e r e s t in Dubai. Because of high i n t e r e s t 
r a t e s (based perhaps on high p r o f i t s i n trade) Credit 
Documen.ta,tion; 
All importers must produce following documents 
for c lear ing goods from customs a u t h o r i t i e s : 
a) Ce r t i f i ca t e of o r ig in : This i s to be issued 
by the Chamber of Commerce in the exporting 
country to the ef fect tha t the pa r t i cu la r 
exporting firm has no deal ings with I s r a e l . 
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b) Invoices cleared through banks as duty is 
payable on C.I.F, Value, 
c) Customs payments receipts. 
Following are the regula t ions governing imports; 
1. Goods produced by firms having dealing vdth 
I s r a e l are prohib i ted , 
2 . L i t e r a tu re which cas t r e f l e c t i o n s on Islamic 
r e l i g i o n or Arab cause i s not to be imported. 
3 . Liqjuiar and arms need pr ior permission or only 
a f te r a l icence i s obtained. 
k. All importation of drugs i s prohib i ted . 
5 . All importers must hold trade r e g i s t r a t i o n cards , 
EXCHANGE CONOg^OL: 
There are number of r e s t r i c t i o n s on the flow 
of funds. I t uses- Dirhams as medium of exchange: 
Tariff S t ruc ture ; 
All import are taxed a t 2^ per cent advalorem, 
Cigre t tes are taxed a t 15 per cent ad-Valoren l iquar a t 
20 per cent ad-Valorem, All imports of the Government, 
Oil companies and Br i t i sh p o l i t i c a l agency are duty exempt, 
Dubai being a free por t , has- no trade agreement 
with any country in the World, As there i s no indigenous 
production whatsoever, every thing needed has to be imported 
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and it is unlikely that there will be any domestic 
industry other than oil. 
PRINCIPAL BUYING & MERCHANDISING OFFICES 
The following are principal Buying and Merchandising 
offices:-
1. EmiBates SPORTS STORE, 
P.O.BOX 87, 
DUBAI. 
Telephone No. 436545 
221824 
Telex 46547 EM. 
2. PIONEER MAJESTIC CORPORATION, 
P.O.Box 1614, 
RIAQ - DUBAI. 
Telephone 225928 
251012. 
3 . SPORTS SORES, 
P.O.Box 1565, 
DEINA. DUBAI. 
Telephone No. 222006 
4 . AL-BAKRI TRADING E S t . , 
P.O.Box No. 10155, 
DUBAI. 
Telephone No. 28599 
Telex 48029 
SBEAEM. 
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5 . AL-ABRAQ SPORTS, 
P.O.Box 5306, 
SHARJAH, 
P t A , E , , 
Telephone No. 371055, 
• • • • 
P A R T I I 
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CHAPTER - 5 
S t a t u s of the Spor t s goods i n d u s t r y i n I nd i a 
The s p o r t s goods i n d u s t r y i n I n d i a i s t o t a l l y 
concen t r a t ed i n the smal l s c a l e and the c o t t a g e s e c -
t o r s , lb determine the number of u n i t s engaged i n the 
manufacture of s p o r t s goods i n the count ry and a l so to 
have an i d e a about t h e i r p roduc t ion f i g u r e s . My 
persona l v i ^ i i e main sportte goods producing c e n t r e s 
such as Punjab, U t t a r Pradesh , Jammu and Kashmir, 
Maharashtra and West Bengal . D i scuss ions were h e l d with 
v a r i o u s smal l I n d u s t r i e s S e r v i c e s I n s t i t u t e s , D i r e c t o r a t e 
of I n d u s t r i e s . Spo r t s Goods Manufac tu re r s ' Counc i l s , 
reputed manufac ture rs and e x p o r t e r s , and the i n f o r -
mation c o l l e c t e d s t a t e w i s e i s given below: 
Pun,ia\,b : The s p o r t s goods i n d u s t r y i s concen-
t r a t e d mainly i n and around J u l l u n d u r , Amr i t sa r , 
P a t i a l a , B a t a l a , M a l a e r k o t l a , Ludhiana, Phagwara, 
Kapur tha la and Chandigarh, About 65 to 70 per cen t of 
the s p o r t s goods i n d u s t r y i n I n d i a i s i n Punjab and 
J u l l u n d u r i s the l e a d i n g c e n t r e of p r o d u c t i o n . The 
main a r e a s of p roduc t ion i n J u l l u n d u r a r e Bhargav Camp, 
B a s t i Nau, B a s t i Sheikh , B a s t i Danishmandi, Prem Nagar, 
I n d u s t r i a l Area e t c . More than 90 per cen t of the 
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indust ry i s concentrated in the cottage sector where 
har i jan families are engaged in the manufacture of 
spor ts goods from raw mater ia l s supplied by the expor-
t e r s . The manufacturers/exporters in Jullundur buy 
semi-finished ba t s from Kashmir and re f in i sh them 
before export ing. Similarly bulk of the i r exports 
are ac tua l ly purchased from the cottage s ec to r . An 
estimation of the manufacture of spor t s goods i n 
Punjab i s as follows: 
Total number of people employed : 50,000 
Total un i t s engaged in the manufacture : 1 ,ifOO of 
spor ts goods. 
For the following, we have assumed 500 
working days per year 
-« » n s ^ a i — 
Items manufactured pToVo^^'pl^/lr^t 'Q^f 
III I I ^^ i^ I^I"!!"-—£-- I 'i 
1. Footbal ls , lea ther 
balls, etc. 14,000 Rs.35 per pc Rs.14 .70 
2 . Hockey & c i rcke t 
b a l l s 300 dozens Rs,15 per pc Rs, 1, 62 
3 . Hockey s t i cks 2000 dozens Rs.25 per pc Rs, 1. 5 
4 . Circket ba t s 2500 Rs.40 per pc Rs. 3 , 0 
5 . Shuttlecocks 2500 dozens Rs.25 per pc Rs.1.875 
6. Composition b a l l s 5000 Rs, k per pc Rs, 0,60 
7. B-ladders 250 dozens Rs. if per pc Rs. 0.36 
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8 . Legguards 600 p a i r s Re.60 per pr Rs .1 .08 
9 . Sof t l e a t h e r goods 
such as g l o v e s , e t c . 2000 p a i r s 
10.Tennis & squash 
r a c k e t s 1000 
11 .Badminton r a c k e t s 2000 
12.Table t e n n i s b a t s 300 
13.Carrom boards 150 
1/ t .Athle t ic goods, 
body b u i l d i n g 
equipment 50 
15 .Spor t s n e t s 600 
16 .Spor t s bags 50 
17.Chess s e t s and 
indoor games 500 
IS.Other s p o r t s goods 
i t e m s n . e . s . 
Rs.20 per pr Rs ,1 .2 
Rs.ifO per pc Rs .1 .2 
Rs,20 per pc Rs .1 .2 
Rs.15 per pc Rs .0 .135 
Rs.ifO per pc R s . 0 . l 8 
Rs.50 per pc Rs.0.075 
Rs.20 per pc. Rs.0.36 
Rs.60 per pc Rs.0.09 
Rs.10 per pc Rs .0 .15 
Rs.0.10 
TOTAL Rs.29.425 
UTTAR PRADESH : The second most i m p o r t a n t c e n t r e of 
p roduc t ion for spoirts goods i s i n and around Meerut i n 
U t t a r P radesh . /Here aga in the i n d u s t r y i s mainly con-
c e n t r a t e d i n the c o t t a g e s e c t o r . ' y t aind the sur round-
ing v i l l a g e s such as Bootpur v i l l a g e , Jawahar Nagar, 
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Shobapur v i l l a g e , Abdullapur, Mohideenpur, e t c . are 
the most important production a r ea s . Other producing 
c i t i e s in Uttar Pradesh are Moradabad, Agra, Allaha-
bad, Kanpur, Bulandshahr, Varanasi, e t c . Meerut i s 
a big centre of production of cheap spor t s i t ems , 
meant especia l ly for chi ldren such as c r i cke t s e t s , 
badminton s e t s , foo tba l l s e t c . However, sof t l ea the r 
goods such as pads, gloves e t c . are of good qual i ty 
and fetch b e t t e r pr ices than comparable products from 
Jul lundur . 
Total number of u n i t s i n the spor ts goods l i n e : 500 
Number of people employed : 20,000 
Items manufactured ^ ^ f f a g e ^ v e r a g e T S t a l annual 
iuuiiux<av,i.uxc Haiiy pro-{price { value iduction. I } 
1 j { ' — -
1 J L - . - 2 J_ 3 J . k 
1. Footba l l s , 
l ea the r b a l l s 
e t c . 2^00 Rs.30 per pc, Rs. 2.25 
2 . Hockey & Cricket 
b a l l s . 1200 Rs.15 per b a l l Rs. 0.54 
3 . Cricket ba t s 600 Rs.25 per pc . Rs. 0.54 
k. Hockey s t i c k s z^O Rs.25 per pc . Rs. 0,187 
5 . Sports ne t s 360 Rs.20 per pc . Rs. 0.216 
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1 I ^ 
Rs.25 per doz. Rs. 0.60 
Rs. if per pc . Rs. O.l^ fif 
Rs. k per pc , Rs, 0.36 
Rs.lOO per p r . Rs, 0.06 
6 . Shut t le cocks, 800 doz. 
7 . Composition b a l l s . 1200 
8. Football bladders,250 doz, 
9 . Cricket legguards.200 p r . 
10. Soft l ea the r 
goods. 600 p r . Rs. 20 per p r . Rs. 0.36 
11. Tennis & Squash 
r acke t s . 350 pes . 
12. Badminton rackets .600 pes . 
13. Athele t ic goods, 
weight l i f t i n g 
e t c . 100 pes . 
1/f. Carrom boards. 50 pes , 
15. Table tennis bats .100 pes . 
16. EPNS sportsware 5000 pes . 
such as cups, 
17. t roph ies , mugs 
e t c . 
Rs. if5 per pc. Rs. 0.i\7 
Rs. 20 per pc . Rs. O.36 
Rs. 50 per pc. Rs. 0.15 
Rs. 40 per pc. Rs. 0.06 
Rs. 15 per pc. Rs. 0.045 
Rs. 8 per pc. Rs. 1.20 
17. Badges and 
i n s i g n i e s . 
18. Sports shoes 
19. Sports bags, 
20. Guts 
2 1 . Other spor ts 
goods n . e . s . 
3000 pes. 
200 prs. 
50 pes. 
200 pes. 
Rs. 5 per pc. Rs, 0.45 
Rs. 40 per pr. Rs. 0.24 
Rs. 30 per pc. Rs. 0,045 
Rs. 6 per pc. Rs. O.O36 
Rs. 0.05 
TOTAL Rs. 8.816 
- : Zf8 : -
ViiEST BENGAL; West Bengal , where f o o t b a l l i s the most 
popular s p o r t , ha s t r a d i t i o n a l l y a very s t r ong market 
for l e a t h e r based p r o d u c t s . However, the f o o t b a l l s 
and shoes produced i n t h i s S t a t e a re g e n e r a l l y a l l con-
sumed i n the l o c a l mabrket i t s e l f . I t i s an i m p o r t a n t 
centTjg^^i^r-^fee^roduction of spor t swear i t ems as wel l 
^ as t o o s t s op some r epu ted e x p o r t e r s i n t h i s f i e l d , 
^ Total number of u n i t s : 350 
Number of people engaged : 15>000 
(Value i n R s . c r o r e ) 
1 JL 2 .L i I—i 
1. Shoes . 500 p a i r s Rs.30 per p a i r Rs.0.if5 
2 . F o o t b a l l s 1000 p e s . Rs.30 per p c . Rs .0 ,90 
3 . Carromboards 1000 p e s . Rs.^O per p c . Rs .1 ,20 
k» Carromen 1500 s e t s Rs ,3 per s e t , Rs .0 .13 
5 . S h u t t l e c o c k s 850 dozen Rs.22 per doz. Rs .0 .56 
6 . Sportswear & 
Sof twear . 1200 R s . l 5 per p c . Rs .0 .54 
7 . F i sh ing t a c k l e . 10000 p e s . Rs .1 .00 per p c . R s , 0 . 3 
8 . Polo s t i c k s 8f 
b a l l s . Rs .0 .05 
9 . A t h e l e t i c & gym-
n a s t i c i t e m s . 150 p e s , Rs.^O per p e . R s , 0 . l 8 
10. Air g u n s , e t c . Rs .0 ,10 
1 1. Other s p o r t s 
goods i t e m s . Rs .0 .10 
TOTAL Rs. / f .5 l6 
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JMMU/& KASHMIRr The s t a t e Government of J^mi^ and 
Kashmir has placed r e s t r i c t i o n s on the movement of 
willow out of the S t a t e . The Sta te has t r i ed to 
e s t ab l i sh u n i t s within the Sta te for manufacturing 
c r i c k e t ba t s and other wood based accessor ies . There 
are around 85 u n i t s in the Sta te employing 2000 people 
and manufacturing semi f inished ba t s which are r e f i n i -
shed and exported by exporters in Jul lundur and Meerut, 
The important production areas are Anant Nag, Jammu, 
Kathua and Miran Sahib. Also a i r guns and r e q u i s i t e s 
are manufactured in Kathua. 13ie t o t a l production f ig -
ures of t h i s S ta te cannot be included in to the t o t a l 
f igure for India as the i tems are ref in ished outs ide the 
S ta te and then so ld . Direct production and export from 
Jammu and Kashmir S ta te u n i t s would be around Rs. 10 
lakhs per annum. 
DELHI : There are around 150 u n i t s in and around Delhi 
who are engaged in the spor t s goods t r ade . The majority 
of these are only merchant exporters who are buying 
the i r spor ts goods from Jullundur and Meerut. Delhi i s 
an important centre for production of spor ts shoes and 
footbal l b ladders . 
Total number of u n i t s : 150 
Total number of people employed : 3000 
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(Value in Hs.Crores) 
> : 1 * 
Items manufactured leverage daily 'Average price fDotal annu-
:-!"!-^!^I!-f---!!L-L?£oductio2.^_} ^^.Yalue.__ 
1, Footballs, etc, 
2, Bladders. 
3, Shuttlecocks. 
if. Table tennis 
bats. 
5. Billiard cues. 
6. Sports shoes. 
7. Sports bags 
8. Cricket bats & 
components. 
9. Gloves 
10. Tents & webb-
ing equipment. 
11. Other sports 
items such as 
atheletic equip-
ment, etc. 
300 
12000 dozen, 
250 dozen. 
30 pes. 
100 pes. 
1000 pairs. 
100 pes. 
50 pes. 
ifOO pairs. 
Rs.35 per pe, Rs.0,315 
Rs.i+ per pc. Rs. 1.728 
Rs.25 per doz.Rs.0.1875 
Rs,15 per pe. RB,0,0ZZ3 
Rs,20 per pc. Rs.0.06 
Rs.50 per pr. Rs.1.50 
Rs.30 per pc. Rs.0.09 
Rs.25 per pc, Rs.0.0375 
Rs.lS per pc. Rs.0.2l6 
Rs.G4 
R6.O.05 
Rs.4.6065 TOTAL: 
MAHARASHTRA; Bombay, the capital of Maharashtra i s 
another important centre of manufacturers/exporters of 
sports goods items, Bombay i s famous for i t s table 
tennis equipment, rubber playballs, balloons, kites, etc. 
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Pune i s famous for i t s gut manufacturing u n i t s . 
Total number of u n i t s : 175 
Total number of people employed : 5500 
(Value i n Rs.crore) 
1 « » 
Items manufactured leverage dai ly Iwerase Pr ice { ^ * ^ ^ ^ 
1. Table tennis b a t s . 
2 . Table tennis b a l l s 
3 . Sports shoes 
i+. Sports bags 
5 . Carrom boards & 
carromen. 
6 . Fishing f l i e s & 
accessor ies , 
7 . Rubber play b a l l s , 
ba l loons , e t c , 
8 . Guts. 
9. Gymnastic equip-
ment,body bu i l d -
ing equipment e t c . 
10.Miscellaneous 
spor ts items such 
as ne t s e t c . 
250 pes , Rs.15 per pc . Rs.0,11 
10000 pcs.Rs.l.OO per pc , Rs,0 .3 
500 pa i r s Rs,50 per p a i r , Rs.0.it5 
100 pes , Rs.30 per pc, Rs,0,09 
600 pes . Rs,50 per pc, Rs.09 
10000 Rs,1.50 
^00 pes . Rs,20 per pc, 
Varied 
Range 
from Rs.10 
to Rs.350. 
Rs,0.if5 
Rs.0,25 
Rs.0,2if 
Rs,2,00 
Rs,0.20 
.^ TAL.: ;; IIIIIIIIIIIIlRiXi! 
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OTHER STATES; The spor t s indus t ry i s mainly con-
centra ted in the above mentioned a r eas . The other 
S ta tes of India only contr ibute about another 100 un i t s 
who are engaged in ' the manufacture of n e t s , f ishing 
tackle and accessor ies , spor t s bags, indoor games, wood 
based items e t c . These u n i t s general ly cater to the 
loca l demand and the i r ^ t a l estimated yearly turn-
over would be around rupees one c ro re , 
• 
From the above, we can, i n shor t , make an e s t i -
mation of the spor ts goods industry i n Ind ia . In to t a -
l i t y the estimated pos i t ion i s as follows: 
Total number of u n i t s i n the spor ts goods f i e ld : 2760 
Total number of people employed therein : 100,000 approx. 
Annual production : Rs.53.^56 c ro re . 
Exports i n 1979-80 are : 2A-.3791 crore i . e . near ly k(>% 
of the t o t a l annual turnover i s exported. 
Percentage share of the annual turnover i s as follows: 
Punjab : 
U t t a r Pradesh 
West Bengal 
Delhi ! 
Maharasht ra '. 
Other s t a t e s . 
55% 0 
16.5% 
: 8.if% 
• 8.6% 
. 9.5% 
. 2.2% 
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Aetually the export of ce r ta in spor ts goods 
such as spor ts shoes, bags and sportswear I s higher 
than the f igures ava i lab le with the S6EPC. Ohis i s 
so because many exporters do not exactly specify them as 
spor ts i tems; ins tead they go out as ordinary shoes, 
T-sh i r t s and lea ther /canvas bags . 
• • " • " • " • • " • • • " • 
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CHAPTEB - 6 
PROBLEMS OF THE SPORTS GOODS INDUSTRY 
The Ind ian Spo r t s Goods i n d u s t r y i s mainly con-
c e n t r a t e d i n J u l l u n d u r , Meerut , Delhi and a few o t h e r 
p l a c e s l i k e Bombay, C a l c u t t a , Al lahabad, e t c . Nearly 
80% of the u n i t s a r e very smal l with a c a p i t a l o u t l a y 
of even l e s s than R s . l 0 , 0 0 0 / - and the se form the back-
bone of the i n d u s t r y . The i n d u s t r y i s a l so l abour i n -
t e n s i v e employing over 1,00,000 s k i l l e d a r t i s a n s engaged 
i n p roduc t ion done by hand o n l y . 
The expor t s of s p o r t s goods have been i n c r e a s i n g 
c o n s t a n t l y every yea r which i s ev iden t from the o v e r a l l 
expor t s of the i n d u s t r y dur ing the l a s t f i v e y e a r . 
The development of the i n d u s t r y has been slow 
owing to i t s smal lness and a s c i e n t i f i c development 
could n o t be under t aken . The i n d u s t r y f aces d i f f i c u l -
t i e s i n g e t t i n g proper raw m a t e r i a l s a t r e a s o n a b l e p r i -
c e s , t h a t too i n adequate q u a n t i t i e s . The reason i s 
t h a t the u n i t s a r e very smal l and i n the absence of a 
clubbed demand, the s u p p l i e s of raw m a t e r i a l s a re ex-
posed to v a g a r i e s of market f l u c t u a t i o n s and occas iona l 
s c a r c i t i e s . This i s one of the major f a c t o r s to have 
hampered the growth of the i n d u s t r y . 
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The raw mater ia l s required by the indus t ry can 
be c l a s s i f i ed in to two d i s t i n c t ca tegor ies : 
a) raw mater ia l s for the wood based industry and 
b) raw mater ia l s for the l ea the r based indus t ry . 
Cane 
The present consumption of cane i s 5600 bundles 
of 100 canes each of various s i zes and thickness which 
cost over R6,22 lalchs. As the development of the indus-
t ry takes place, t h i s requirement would double in the 
next five years . The main sources of supply of t h i s 
v i t a l raw mater ial are the S ta tes of Karnataka, Andaman 
and Nicobar I s l ands , Kerala, Goa, Assam e t c . I t may be 
i n t e r e s t i n g to know tha t the major growers of cane are 
in Karnataka. The Sta te has imposed r e s t r i c t i o n s on 
export of cane from the S t a t e . Through the kind in tervent ion 
of the Chairman of the Council, Government of Karnataka 
had very kindly agreed to re lease about one lakh of 
canes exclusively for export production which i s nearly 
30% of the present consumption of the indus t ry . The 
Council i s thus not able to meet the t o t a l r equ i r e -
ments, and the indus t ry has to purchase cane from the 
market a t f an t a s t i c a l l y high p r i c e s . Now the ceiuncil 
has also s t a r t ed exp$.oring p o s s i b i l i t i e s of ge t t ing cane 
from Andaman and Nicobar I s l ands . Since th i s i s the 
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f i r s t time that cane i s going to be extracted^ from that 
i s l and , i t can not be estimated what quan-tftTeswould 
be avai lable from tha t source. 
With regards to Kerala, Goa and Assam, i t may be 
added tha t in sp i t e of the bes t e f fo r t s of the Council, 
i t has not been successful in persuading the respect ive 
fores t departments to ear-mark cane for the spor ts goods 
indus t ry . 
Willoe c l e f t 
The present requirement of willow c l e f t s exc lus i -
vely for export production i s estimated a t 1,5 lakh c l e f t s 
valued a t Rs,7,5 l akhs . This timber i s only avai lable i n 
J & K (Jammu and Kashmir) s t a t e and H.P. Both these 
States have imposed r e s t r i c t i o n s on export of t h i s timber 
from the i r s t a t e s . To meet the export commitiments, the 
Indian Sports Goods Industry has to buy semi/finished 
cr icket ba t s in Kashmir a t high r a t e s which are ref in ished 
and then exported which adds to the production costs consi* 
derably and has hampered the development of (^port of c r i -
cket ba t s from Ind ia , At present only the Gbvernment of 
J & K i s giving a quota of 20000 to 30000^ c l e f t s yearly 
to the Council for export production which i s only Z0% 
of the export requirement. The Government of H.P. has not 
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a t a l l agreed to allow the ext rac t ion of willonf c l e f t s 
from the i r s t a t e as they have s ta ted tha t they need i t 
for the indust ry to be s e t up in the i r own S t a t e . 
Mulberry 
This timber i s used in hockey s t i c k s which are 
one of the major i tems of export . This timber i s a v a i l -
able in the p la ins of UP, Punjab, HP, J & K Sta tes e t c . 
Due to i t s shortage in these S t a t e s , the pr ices have 
gone up from Rs . lO/ - per e f t , to Rs .40/ - per e f t . i n the 
l a s t s ix to seven years . At present , the i n d u s t r y ' s r e -
quirements of t h i s timber i s valued to Hs.lfO l akhs . 
During; the next five years , the demand i s l i k e l y to be 
considerable and the indus t ry would need about 2 lakhs 
e f t . of t h i s timber annually. For t h i s no p lan ta t ions 
have been undertaken by these S ta tes i n s p i t e of the bes t 
e f fo r t s of the council and the represen ta t ions from the 
industry a l s o . The Government of Punjab had agreed to 
undertake p lan ta t ion of t h i s timber exclusively for the 
spor ts goods industry but nothing concrete has come out 
so f a r . The indust ry i s ge t t ing t h i s timber purely from 
pr iva te sources and the p r i ces f luc tua te on demand and 
supply b a s i s . This has added considerably to th.e cost of 
production of hockey s t i c k s in India and the industry i s 
facing s t i f f competition from Pakista^ which has a very 
good planta t ion of mulberry in Chan^^ Manga Fores t s . 
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This timber i s used i n the manufacture of racke ts 
and the t o t a l consumption of the industry a t present i s 
1,2 lakhs e f t . costing about Rs,^8 l akhs . With the deve-
lopment of exports in r acke t s , the requirement of t h i s 
timber wil l also increase and would be nearly about 2 
lakhs e f t . annual ly. There are no r e s t r i c t i o n s on exports 
of t h i s timber from the S ta tes l i k e UP and J&K where i t 
i s avai lable in p lenty . But the pr ices of t h i s timber i s 
also increasing every year which has added to the d i f f i -
c u l t i e s of the racke ts manufacturers who have to offer the i r 
products a t competitive p r i ces v i s - a - v i s Taiwan. 
Ash Wood 
At present the requirement of indigenous ash wood 
i s about-60,000 e f t . cost ing Rs.36 l akhs . In addi t ion , i t 
i s also imported from UK as the indigenous timber i s not 
so good and the quan t i t i e s avai lable are inadequate to 
meet the requirements. The Council t r i e d to get some quota 
of th is timber from J & K, but the Forest Department had 
declined to make any commitments. However, the present 
source of supply for t h i s timber i s the p r iva te sector only 
and pr ices f l uc tua t e , often keeping in view the demand and 
supply pos i t ion . 
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fiose Wood 
At present , the indus t ry i s consuming t h i s timber 
to the esftent of one lakh e f t . every yearvalued a t Rs.25 
to 35 lakhs . This timber i s ava i lab le from Karnataka, 
Kerala and Tamil Nadu. There are no r e s t r i c t i o n s . But i t 
i s e s sen t i a l tha t to keep up regular supplies some arrange-
ments are made for supply of a l l the raw mater ia l s i n c l u -
ding t h i s timber. 
Tun Wood: 
This timber i s used in the manufacture of rackets 
of cheap and medium q u a l i t y . The industry consumes nearly 
50,000 e f t . annually valued a t Rs.lO lakhs . This timber 
i s avai lable in the p la ins of UP, Punjab and HP, but in 
the absence of any p lan ta t ion sometimes t h i s timber becomes 
scarce* 
Oak Wood 
This timber i s also used in the manufacture of 
rackets and the present consumption i s estimated a t 
20,000 e f t . valued a t Rs.5 l akhs . This i s ava i lab le in UP, 
Punjab and HP. The indust ry a t present i s meeting i t s 
requirement through the normal trade channels. Similarly 
for other timbers l i k e Botane and Pullo wood, i n d u s t r y ' s 
t o t a l eonsumption i s estimated a t one lakh e f t . valued 
a t Rs, 5 l akhs . This timber i s also ava i lab le in UP, 
Punjab and HP and the industry i s meeting i t s requirements 
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Walnut Wood 
This timber i s also used for superior qual i ty 
r a c k e t s . The t o t a l consumption of the indus t ry a t pre-
sent i s about 2000 e f t . valued a t Rs.3 l akhs . This i s 
avai lable from J & K, UP and HP. The indust ry i s meet-
ing i t s demand through normal t rade channels. 
Beach Wood 
Since t h i s timber i s not avai lable in the country, 
i t has to be imported from UK, Denmark, Yugoslavia and 
Finland. I t i s estimated that the present import of t h i s 
timber i s valued a t Rs,4 l akhs . This timber i s allowed 
for import under the REP l icences and the industry i s 
meeting i t s demand through imports from the above men-
tioned coun t r i e s . 
Willow Clefts (Imported) 
To meet the demand of buyers for superior qual i ty 
c r i cke t b a t s , the industry has to import willow from UK, 
I t i s estimated that every year about 15,000 c l e f t s are 
imported valued at Rs, 10 l akhs . This type of willow 
c l e f t s can also be grown in the country provided special 
p lan ta t ions are created in J & K Sta te to meet these 
export commitments. 
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Cork Wood and Cork Bottoms: 
Since cork i s not a t a l l indigenously ava i lab le , 
the industry has to import cork wood for hockey s t i cks 
and c r i cke t ba t s and the cork bottoms for shu t t l ecoks . 
I t i s estimated tha t every year the indust ry has to import 
d i r ec t ly or through the Sta te Trading Corporation over 
10,000 tons valued a t Rs.60 l akhs . This i s avai lable 
from Portugal . 
For export r a c k e t s , i t i s e s sen t i a l tha t they are 
strung with nylon gut which i s avai lable from Japan and 
Taiwan only. The indust ry imports annually nylong gut 
valued a t Rs.35 lakhs c . i . f . agains t the REP l icences 
granted to them. 
Paint Requis i tes 
For f inishing r acke t s , pa in t s , varn ishes , th inners , 
l ea ther gr ips are also needed. The present consumption 
of these pa in t s and varnishes e t c . comes to Rs.50 l akhs . 
The f in ishes need a d r a s t i c change to compete with Taiwan, 
For the wood based indus t ry , glue i s needed. The 
present consumption i s about one lakh Kg, valued a t Rs,15 
l akhs . This i s indigenously ava i l ab l e . S imi lar ly , l ea ther 
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gr ips are needed for rackets which are also indigenously 
ava i l ab l e . But the qua l i ty i s not upto the mark and some 
buyers need racke ts with imported g r i p s . 
For c r i cke t b a t s , bydrozen peroxide i s used for 
bleaching the b a t s . The present consumption i s 15»000 Kgs, 
valued a t Rs.2.a5 l akhs . 
Leather based industj'y 
The major items of export are foo tba l l s and lea ther 
b a l l s which cons t i t u t e nearly kO% of the t o t a l exports 
from Ind ia . The raw mater ia l s required fro t h i s major 
exchange earner are l e a t h e r , thread, b inders , bladders 
and bleaching agents . 
At present the annual consumption of l ea the r i s 
estimated a t 8 lakhs Kg, valued a t Rs. 6.5 c ro re s . This 
l ea the r i s avai lable from various tanner ies in Madras, 
UP and Punjab, Due to shortage of raw h ides , the p r ices 
of l ea the r have increased subs t an t i a l ly which has added 
to the cost of the production for export . Keeping in view 
the trend of exports , i t i s estimated tha t during the 
next 5 years , the requirement of l ea ther for footba l l s 
and other b a l l s would be almosli double. At present the 
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industry i s facing grea t hardship in obtaining the r i g h t 
type of l ea ther for f oo tba l l s . Only the Punjab Government 
Tanneries a t Jullundur i s producing proper l ea the r for 
foo tba l l s and the i r production i s not a t a l l su f f i c i en t 
to meet the requirements. I t i s e s sen t i a l tha t arrangements 
are made for ensuring regular supply of fu l l chrome non-
s t r e t ch l ea the r for footba l l s to enable the industry to 
ca ter to the upper pr ice bracket market in the world. At 
present the industry i s ca ter ing only for the medium and 
cheap v a r i e t i e s as the foo tba l l s manufactured by the indus-
t ry tend to lose shape during play. In t h i s regard the 
indus t ry must also make e f fo r t s to switch over to b e t t e r 
qual i ty l ea the r which i s ava i lab le from Madras, 
Binders Pigments 
To f inish l ea the r for footba l l s and other l ea the r 
b a l l s , i t i s e s sen t i a l tha t the l ea the r i s processed and 
pigmented. For t h i s the indus t ry needs binders and pigments. 
At present the requirements of the indust ry are being met 
from the indigenous production which i s open to vagaries of 
pr ice f luc tua t ions and s c a r c i t i e s . Sometimes, substandard 
mater ia l s have to be used. I t i s e s sen t i a l tha t sp^ me per-
manent arrangements are made with the qual i ty manufacturers 
for ensuring regular suppl ies of h i s v i t a l m a ^ r i a l . The 
other mater ia ls which are not ava i lab le in the country have 
to be imported. 
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Bladders 
For the lea ther b a l l s , valve type bladders are 
mainly used and they are being manufactured i n the country. 
There are gpod manufacturers who maintain regular suppl ies . 
The annual consumption of na tura l rubber and other types of 
rubbers by these u n i t s would amount to around Rs.2.0 crores, 
Further , there i s subs tan t i a l demand for cotton 
fabr ics of various types which are used in spor ts shoes, 
apparel , bags, glo-ves, leg-guards e t c . 
In conclusion, i t may be s ta ted tha t the t o t a l 
requirement of raw mater ia l s of various s o r t s for the 
industry approximates to about 60% of the annual turnover. 
To ensure a sustained and s c i e n t i f i c growth of the indusry, 
provision for the s tockpi l ing and supply of raw mater ia ls 
i n required quan t i t i e s i s absolutely e s s e n t i a l . Since the 
sports goods industry has been i den t i f i ed as one with con-
siderable export p o t e n t i a l , the r e s u l t s can be maximised 
to the optimum only i f tiie raw mater ia l supply i s ensured 
and thus the production base i s s t r e n g ^ e n e d . 
P A R T I I I 
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CHAPTER - 7 
COMPETITIVENESS OF INDIAN SPORTS GOODS 
SAUDI ARABIA; 
Jeddah-Riyadh: The most popular Game played i n SAUDI 
ARABIA i s KtOTBALL, BASKET BALL and HANDBALL. C r i c k e t i s 
a l so g e t t ^ ^ pojiiUlar with many I n d i a n s - P a k i s t a n i s and 
Englishmi^nt wkb a re t h e r e these days , The_ar.e r e g u l a r 
matches and tournaments . Phys i ca l F i t n e s s e x e r c i s e r s a re 
a l s o very popular and almost every shop i s d i s p l a y i n g 
them. 
Most of these i t ems a re imported from Taiwan and 
China where p r i c e i s a f a c t o r . Al l q u a l i t y goods of high 
calibj^e'^are imported from UK, USA, West Germany and Japan 
a l s o . 
The percen tage of Impor ts from I n d i a i s very n e g l i -
g i b l e as I could fi^il_0ft2ry-4'"'0otballs-Carrom Boards and 
some Badminton Rackets from I n d i a , 
The p r i c e s of Ind ian Spor t Equipment i s r a t h e r high 
as compared to Chinese and Taiwanese goods . In comparison 
to goods imported from Europe - USA, the jusi^es of Ind ian 
goods a r e compe t i t i ve bu t we l a c k the finj^s. | Moreover, 
the b ig names s e l l . 
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The salire of Indian Exports to SAUDIA can be 
increased i f more people v i s i t t h i s area . The SAUDI'S 
l i k e to be approached. I was asked by the Council to v i s i t 
Jeddah Indian Trade Fair where the Council had a s t a l l . 
The Fair was organised by T.F.A. DUring my stay of if 
days the re , I did not get any v i s i t o r s from Trade. Since 
I had not much information about Sports Dealers nor could 
Indian Embassy s taf f provide me any. I could not approach 
them in the r i g h t way. Although there were many Sports 
Dealers in Jed^^h..-.I^ere i s hardly any Sports Magazine 
which could be used as a pub l i c i ty for Sports Goods. No 
specia l Sports Goods Fair he ld . Occasionally a show i s 
s e t up by some big companies in a Hotel . 
The Council can organize a separate Sports Fair 
for Indian goods in t h i s pa r t of the world provided there 
i s s ign i f i can t pa r t i c i pa t i on by the members. 
KUWAIT : Football-Basket Ball - Valley Ball and Hand 
Ball are the major games played he re . Cricket i s the new 
craze here as in other countr ies in t h i s reg ion . 
Footba l l s , Volley Ba l l s , Hand Bal ls and Basket 
Bal ls are in grea t demand. Apart from t h i s Cricket equip-
ment, Badminton, Table Tennis, Physical F i tness and 
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A t h e l e t i c Goods a r e a l so g e t t i n g p o p u l a r . Most of the goods 
a r e coming from UK, USA, West Germany,Taiwan, China, Hong 
Kong and J a p a n , 
Few i t ems l i k e F o o t b a l l s , Badminton Racke t s , Garrom 
Boards e t c . a r e imported from I n d i a , The chanees of impro-
ving e x p o r t s from I n d i a a re g r e a t . There a re 13 Clubs i n 
Kuwait. They a r e asked to equip t h e r e s tadiums with l a t e s t 
equipment and two of them have a l r e a d y go t s y n t h e t i c s u r -
f a c e s . In the n e s t 2 /3 y e a r s a l l c lubs i n Kuwait w i l l be 
upda ted , 
Ind ian E x p o r t e r s should v i s i t t h i s country as t h i s 
i s the most e f f e c t i v e means of boos t i ng e x p o r t s . 
No Spo r t s Goods F a i r a r e he ld nor i s t h e r e any pub-
l i c i t y media for Spo r t s Goods. In 1979> S p o r t s Goods show 
was o rgan i sed i n a Hotel which was n o t s u c c e s s f u l , 
UNITED ARAB EMIRATES; 
DUBAI - SHARJAH : F o o t b a l l , Basket B a l l , Volley B a l l 
Tennis and Badminton a re the most popular games. Bes ides 
t h i s Cricket-Hockey, Table Tennis and A t h e l e t i c s i s a l so 
g e t t i n g p o p u l a r . 
Most of the goods a r e imported from Taiwan, China, 
Hong Kong, Japan , UK, USA, West Germany and P a k i s t a n , 
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The imports from India are n e g l i g i b l e . Only Carroms, 
Footba l l s , Badminton Rackets from India could be seen on 
the shops. 
Price wise, there i s very keen competition as the 
importers in UAE re-expor t the items from here to neighbour-
ing count r ies . Indian goods could compete i f we have the 
r i g h t qua l i t y . 
There are regular Fa i r s in spring and winter in 
Dubai and Sharjah EXPO CENTRE. These are general Fair 
where the goods are sold d i r ec t l y to consumer a t r e t a i l 
p r i c e s . These Trade Fa i r s are not r e s t r i c t e d to trade only. 
The Indian Sports Goods could be exposed by Council 's 
regular pa r t i c ipa t ion in SHARJAH FAIR as was done t h i s 
year , I was a t the Fair for 5 days and was surprised to 
see the tremendous i n t e r e s t shown by people i n Indian 
Sports Goods, People from trade should be motivated to 
be present a t the council•« s t a l l or they have separate 
s t a l l as a t SPOGA. Suff ic ient goods shouls be taken for 
sale a t the Fair to the v i s i t o r s as Fair are open to the 
public and people prefer to buy goods the re . This wil l 
give a good publ ic i ty to the Indian Sports Goods in t h i s 
a rea . 
In conclusion, I would add tha t so far the whole 
of Gulf area i s neglected by Indian Exporters which needs 
much greater a t t e n t i o n . With increas ing education, the 
demand for Sports Goods i s coming up. The Governments/are 
also promoting spo r t s . 
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CHAPTER - 8 
MAJOR OBSERVATIONSf FINDINGS AND RECOMMENDATIONS: 
This Chapter d e a l s with the major f i nd ings and 
recommendations of the s t u d y , A compe t i t i ve market ing 
s t r a t e g y i s a l so sugges t ed , implementat ion of which would 
h e l p i n i n c r e a s i n g our market share i n the Middle E a s t 
c o u n t r i e s . 
There i s a genuine need for improving our name as a 
r e l i a b l e s u p p l i e r / o r q u a l i t y s p o r t s goods . The b i g g e s t 
h u r d l e to t h i s i s our a f f e c t i o n to n o t adher ing to d e l i v e r y 
s c h e d u l e s . The b ig i m p o r t e r s of I n d i a n S p o r t s <3oods were 
very derogatory about our i n a b i l i t y to s t i c j r to d e l i v e r y 
schedu les and only a couple of Ind ian e x p o r t e r s had a good 
r e p u t a t i o n i n t h i s r e g a r d . 
The q u a l i t y of samples s e n t for approval g e n e r a l l y 
d i f f e r e d from the q u a l i t y of goods f i n a l l y s u p p l i e d . This 
p r a c t i c e should immediately be s topped ^ d uniform q u a l i t y 
should be s u p p l i e d . The Ind ian e x p o r t e r s had a very bad 
tendency to approach both who le sa l e j i s and r e t a i l e r s and 
showed the same samples (wi th t^s—satave p r i c e s ) to both 
l e v e l s of d i s t r i b u t i o n . This ; / spor t s the market and t h i s 
p r a c t i c e should be s topped . 
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Having a s ingle agent for a l l three Middle East 
countr ies i s not a p ro f i t ab le p r a c t i c e . I t i s e s sen t i a l 
to develop d i r e c t contacts with the majoi" importers and 
departmental s tore chains by organising more personal 
v i s i t s to the three Middle East coun t r i e s . 
All enqui r ies , should be immediately dea l t with. 
All o f fe r , samples, e t c , should be sent d i r ec t l y under 
in t imat ion to the respec t ive embassies, so that an effec-
t ive follow-up exercise could be undertaken with the 
Middle East buyers. 
For Better penetrat ion of the market, i t i s sugges-
ted tha t a few spor ts goods manufacturer should club to -
gether under the banner of an organisa t ion l i k e say 
S.T.C, and common brand name should be propagated. 
Effect ive publ ic i ty of the brand name should be under-taken 
by S.T,C, and the Marketing aspect could also be looked 
a f te r by them. Quality and delivery schedules would 
have to be s t r i c t l y monitored by S,T.C,/only then would 
foreign buyer be assured of India as a good supply source. 
A s e r i e s of roving displays should be orgainsed in 
the various important c i t i e s of Saudi Arabia, Kuwait, and 
U.E,A, only about ten to f i f teen selected spor ts goods 
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exporters.from India would display the i r products and ad-
vance publ ic i ty could be organised by T.D.A. in col labora-
t ion with S.T.C. and Indian Embassies in the Middle East 
coun t r i e s , 
It,4iifas-^v«ry e s sen t i a l for Indian exporters to enter 
in to the synthet ic footbal l f i e ld as then only would we 
be able to offer the complete range required by 
importers , 
A consortium of a few spor ts goods manufacturers 
could possibly r e t a i n Prakash Padukone for publ ic is ing 
badminton products from Ind ia , 
On occasions Indian businessmen do not get appoint-
ments with reputed spor ts goods manufacturers. In a l l 
cases the commercial wings of our embassies should be 
approached for a l l help in fixing appointments as well 
as for necessary follow-up ac t ion . 
The canvas l ea the r combination bags car r ied by 
the team were not approved by the buyers as /they f e l t 
t ha t synthet ic l ea the r spor t s bags were more i n demand. 
Complete canvas bags were l oca l l y made a t qui te competitive 
pricfes. Pure l ea the r bags had a very small market due 
to the high p r i c e s . 
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The Indian shu t t l e cocks suffered from the 
following three maladies: 
a) F l igh t was not proper as the centre of gra-
v i ty was higher i n Indian s h u t t l e cocks, 
b) The cork used was not sof t enough, i t tended 
to break the racket gu t s . 
c) Finish was not good enough. 
Here i t i s suggested tha t the reputed Indian manu-
fac ture rs should get a couple of the i r bes t s h u t t l e cocks 
tes ted by some reputed t e s t house or probably from the 
research and ana lys is wing of the Hindustan Aeronautics 
Ltd, This way the problem could be sorted ou t . 
Generally, the r e t a i l p r ice of most spor ts goods 
i s about three times to tha t of i t s FOB p r i c e . In some 
cases where consumption i s huge and general ly the product 
i s low pr iced, then the r a t i o of i t s r e t a i l to importing 
pr ice i s lower. 
I t would probably be useful to send a delegat ion 
to Japan to get the necessary technology for carbon and 
carbon graphi te badminton racke ts from YONEX an-d^awasaki, 
A few Taiwanese makers are eroding these two fcompnay's 
market for the lower prjyce product. Probably tkg^ jfeys©' 
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Japanese companies could be persuaded for technology 
t ransfer and marketing t i e up. Also the saone delega-
t ion could inves t iga t e p o s s i b i l i t i e s of manufacture 
of p l a s t i c footbal l and other types of water proof foot-
b a l l s in India in col laborat ion with reputed Japanese 
names. 
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ANNEXURE - I 
PROFORMA FOR MARKET SURVEY TO BE CONDUCTED IN MIDDLE 
COUNTRIES FOR SPORTS GOODS 
COMPANY PROFILE 
1 , Name & a d d r e s s o f t h e Company; 
2 . Name of the Contact 
Executive(s) with t i t l e 
3 . Year of establishment 
h» No. of people employed 
5 . Major products manufac-
tured and exported 
6 . Items Manufactured 
Tele 
Tlx 
Cab 
Cftpagjty Agtual Produption 
6, Exports 
1977-78 1978-79 1979-80 
7 . Pr incipal Markets 
8 . Bankers 
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Have you exported to 
Saudi Arabia, Kuwait 
OR U.A.E.? I f so kindly 
ind ica t e country, i tems 
and to t a l value for the 
following years : 
1977/78 1978/79 1979/80 
Signature 
With Stamp of the firm 
Note: On a separate sheet kindly gives a l i s t of 
important spor ts goods manufacturers/importers 
in the Middle East countr ies which you feel we 
should correspond with. 
-: 76 :-
ANNEXURE_-_II 
LIST OF SPORTS GOODS ITEMS 
1. Racket spor ts such as tennis r acke t s , Squash 
r acke t s , badminton racke ts and other a l l i e d 
equipments, 
2 . Table Tennis b a t s , e t c . 
3 . Footbal l s , basket bstLls e t c . 
if. Ice hockey equipment. 
5 . Sportswear items such as t r a c k - s u i t s ; T - sh i r t s , 
sho r t s , Ski-wear, gloves. Caps anovaks e t c . 
6. Fishing equipment such as rods , tackles e t c . 
7 . Sports bags and spor ts shoes. 
8 . Camping equipment, 
9 . Cricket requ is i t es (Pad , Bats , Ba l l s , Batt ing 
Gloves, Wicket Keeping Gloves, Gaurds, Wicket 
e t c . ) 
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ANNEXURE - ^ 
IMPORTS OF SPORTS GOODS INTO 
MIDDLE EAST COUNTRIES 
SPORTS GOODS 
(In thousand US | ) 
1272 19Z3 197it 1975 1276 1978-72 
Saudi Arabia. 3578 ^262 7611 895if 1^7^9 
Kuwait. 3737 i^k3 6530 7635 
U.A.E. - - , - - - 96,160 
S. I .T .C. No. 8978. 
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SPORTS GOODS EXPORTS IN TSg LAST 6 YEARS 
(Value in Rs.Lakh) 
Total export during April - March 1975-76 Bs,1105.89 
Total export during April - March 1976-77 Rs.1621.75 
Total export during April - March 1977-78 Rs. 1810.79 
Total export during April - March 1978-79 Rs.25if7.07 
Total export during April - March 1979-80 Rs.2Zf37.91 
Total export during April - March 1980-81 Rs.2121.12 
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ANNEXURE - 6 
ADDRESSES OF INDIAN EMBASSIES IN MIDDLE EAST COUNTRIES! 
1. Embassy of I n d i a , 
Riyadh, 
Saudi Arab i a . 
2 , Embassy of I n d i a , 
Kuwait C i t y , 
KUWAIT. 
5,Embassy of I n d i a , 
Dubai, 
UNITED ARAB EMIRATES(UAE). 
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j R E F E R E N C S S : 
1, Overseas Bus iness ReportsCon Saudi Arab ia , 
Kuwait and U.A.E.) Publ i shed by the US 
Department of Commerce, I n d u s t r y & Trade 
A d m i n i s t r a t i o n , 
2 , S p o r t s Goods Expor t Promotion Counc i l , 
New D e l h i , 1981. 
3 , Europea Year Book of Middle As t . 1980-81, 
k» Report of Mr.Adarsh Kuamar Anand, Mg,Director 
of M / s . N e l c o ( I n d i a ) P r i v a t e L t d . , M e e r u t , 1 9 8 1 . 
5 . Regional Trade Survey of (Kuwait, Saudi 
Arabia and U.A.E.) 1980-81. 
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